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WAR CLOUDS HAVE SILVER LINING 


Vehicle Chiefs Urge Standard Inspection Setup 
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War Drums Beat 
1924-1939 

“Tally-Ho!” Says Bathrick 

Missed by “Who, Me?” 


Semel 


By 
Chris Sinsabaugh 


Ne 
AR DRUMS are beating and 
Mars is wielding the baton. 

The entire world must dance to 

the tune. We in these good old 

United States cannot help but hear 

the thrumming of those war 

drums which have set Europe on 
its ears. What’s going to happen 
to business in America, particular- 
ly the automobile business? is the 
question being asked in the motor 
capital following the attack on 
Poland. 








eS. * 


I GO BACK a quarter of a cen- 
tury for a_ possible answer—to 
1914 when Germany, Britain and 
France locked horns and Uncle 
Sam sat on the side lines, free 
from entanglement and in a posi- 
tion to carry on business at the old 
stand. And it is my belief, based 
on my experiences of 25 years ago, 
that, unless the United States gets 
into the brawl, the automobile 
business ought to be much better 
than it has been for several years. 

* cS * 

TURNING BACK to 1914, I re- 
call that with us in the automo- 
bile industry it was “business as 
usual.” We heard the war reverber- 
ations but the shots went over our 
heads. It was just about as it was 
when Italy tackled Ethiopia in re- 
cent years. Dealers in fact noted a 
Pickup in sales. Possibly in these 
days when the country is traveling 
at a higher tempo there may be a 
slight recession for several weeks 
until we get used to things, oc- 
casioned by the fear of some that 
the world is coming to an end and 
who cannot resist the temptation 
to hoard. That will wear away 
soon, I think. 

But I don’t want to base this 
Prediction on my own opinion, so 
I am calling in two supporting wit- 
hesses—two Detroit veterans who 
Were selling cars in the.e days, 
Tom Doyle, who has sold Dodges 
for years, and Tom Walker, then 
retailing Willys-Overland and now 
selling Hudsons. 

s ££ ©@ 

SAYS DOYLE: “All through the 
War period—from 1914 to 1921— 
Detroit dealers made money and 
Sold more cars probably because of 
the war. Even when we were in 
the War, this business kept up, 
despite gasless Sundays and other 
restrictions. Why, I remember, in 
1918, I took delivery of 4,000 

(See SPARKS, Page 19, Col. 4) 
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Action Is Directed 
At Elimination of 
All State Barriers 


AAMVA Delegates Seeking 
A Minimum Code for 
Licensing Drivers 


By Bethune Jones 
Staff Correspondent 


NEW YORK.—Resolutions 
calling upon all states to put 
into effect uniform minimum 
requirements in the me- 


chanical inspection of motor 
vehicles, and to adopt minimum 
standards for licensing drivers, 
were approved at the seventh an- 
nual conference of the American 
Assn. of Motor Vehicle Admin- 
istrators held here. 

Another adopted resolution di- 
rected the association’s executive 
committee to take steps for the 
removal of legal obstructions to 
highway commerce by means of 
in:terstate reciprocal agreements. 

Noting widespread sale of 
“counterfeit” headlamp lenses and 
reflectors with inadequate pris- 
matic qualities, the association re- 
sulved to warn state inspection 
stations against permitting their 
use on motor vehicles. 

Also adopted was a resolution 
outlining the formation of four re- 
gional committees to study pe- 
dGestrian accidents in detail after a 

(See INSPECTION, Page 2, Col. 5) 


Motor Exports 
Continue Gain; 


July Tops 1938 


WASHINGTON.—Exports of au- 
tomotive products from the United 
States during July were valued at 
$19,471,984, the U. S. commerce de- 
partment made known last week. 
This was 10 percent below the 
June total but 4 percent more than 
the exports of July last year. — 

This was the third successive 
month of improvement over last 
year’s shipments abroad and ad- 
vanced the total for the first seven 
months to within 5 percent of the 
total attained in the comparable 
period of 1938. The recent im- 
provement is called even more no- 
ticeable when it is considered that 
the export total during the open- 
ing four months of the current 
year was 17 percent less than that 
recorded last year. 

“Unless confronted by unfore- 
seen developments,’ the automo- 
tive division of the department 
asserts, “it seems reasonable to as- 
sume that our export trade in au- 
tomotive products at the close of 
1939 will show an advance over 
that reported at the completion of 
last year.” 

July shipments abroad amounted 
to 8,260 passenger cars, valued at 
$4,787,662; 10,772 trucks, valued at 
$6,328,508, and miscellaneous prod- 
ucts valued at $8,355,814. Leading 
markets were Argentina, Union of 
South Africa, Australia and Can- 
ada, for passenger cars, and Brit- 
ish India, Hong Kong, Argentina 
and Spain for trucks and buses. 














NOT WAR BUT A JOB. While millions of men marched to the trenches last 
week, thousands marched to jobs and security in Detroit. Above are part of the 
2,000 men called to work by the Hudson Motor Car Co. last week, bringing the 
total now employed to 11,000. Peak production schedules are in force at the 


Hudson plants due to favorable reaction to the 1940 models, said by officials 


to be the best in 10 years. 





What About War? 





in Europe Friday morning 


on automotive sales here. To this there can be no definite 
answer—only conjecture. Factors such as how long the con- 
test will last. Will Hitler seize Danzig, Gydnia and the Cor- 
ridor and then seek further negotiation? These are points 
still in the future. How long will America remain aloof is 


There is a general feeling here that a war in Europe in- 
volving France and England will be followed by an immedi- 
ate recession in sales of both cars and trucks here. This will 
result from the first flush of confusion. What will follow we 
can only judge from what followed in 1914. Up to that year 
the total registration of motor cars and trucks, measured in 
percentage of gain over the previous year, had been declin- 
ing. The gain in 1912 over 1911 was 48 percent; 1913 over 
1912 was 33 percent; 1914 over 1913 (when the war broke 
out), however, rose to 36 percent; in 1915 the gain was 43 
percent over 1914; 1916 it climbed to 44 percent and in 1917 
when we entered the fray it fell again to 42 percent. With 
the United States actively at war the percent gain in 1918 
fell to only 23 percent above 1917. 


What effect the start of hostilities in Europe in August, 
(Continued on Page 6, Col. 1) 





1940 Plymouths Being Given 


Preview at Michigan Fair 


DETROIT.—A _ special preview 
of new 1940 Plymouths, before 
they are introduced publicly, is a 
feature of this year’s Michigan 
State Fair, Sept. 1-10. A _ special 
display has been set up in the 
Agricultural Building on the state 
fairgrounds here. 


The new Plymouths reveal some 
of the improvements gained by an- 
other 12-million-dollar investment 
this year in complete new dies and 
tools for Chrysler Corp.’s 1940 cars, 
plus an additional 3-million allot- 
ment for special engineering work. 

Shortest summary of the 
changes effected is contained in 
the reply of K. T. Keller, presi- 


UTBREAK of hostilities 
raises the question of what probable effect it will have 
still another problem. 


dent, in response to an inquiry at 
a recent directors’ meeting: 
“These are not merely new models. 
They are altogether different 


; Stronger “eye appeal” is evident 
in Plymouth’s new 1940 design. 
Appearance gains, however, are 
overshadowed by an increase in 
car size claimed to be without 
precedent among cars for the pop- 
ular price field. Exterior surface 
of the new Plymouth sedan is 17 
Square feet greater than before, 
and this year’s longer, lower and 
wider body contains 12 cubic feet 
more space inside. 


That wheelbase is longer is ap- 
(See PLYMOUTH, Page 19, Col. 3) 


Brief Sales Drop 


a Seen; Long-Range 
: Set, OutlookFavorable 


Motor Plants Continuing 
To Rehire Workers; 
Plans Unaffected 


By William C. Callahan 
Managing Editor 


DETROIT.—Start of hos- 
tilities between Germany and 
Poland, aside from its im- 
plications of a general Euro- 
pean conflagration, had little 


effect on schedules here in De- 
troit Friday. Long queues of men 
wended their way back to jobs 
rather than to trenches, and con- 
siderable confidence was expressed 
that the troubles abroad would 
have minor repercussions, if any, 
on the automobile industry’s plans 
for fall. 


Naturally, there is a feeling that 
if England and France go to the 
aid of Poland (which seemed 
likely as this was written), sales in 
the U. S. domestic market will 
show some decline. This drop 
would be attributed largely to the 
confusion which would follow such 
a move. Oldtimers in the industry 
point out, however, that actually 
during the last war the increase in 
employment in this country re- 
sulted in a sharp increase in sales 
and use of motor cars here, and 
they feel that this pattern will be 
followed at this time. 


The possibility of European war 
has been given consideration in all 
fall plans laid to date, although 
there has been real hope up to the 
very last that such an eventuality 
could be avoided. It is felt that 
people all over the country havé 
taken much the same view and 
that the actual advent of war is 
not likely to change the present 
trend of their activities. 

Of course, the chief factor 
which would bring about any 
serious shift from present sched- 
ules would be a sudden develop- 
ment leading to possible involve- 
ment of the United States in the 
current struggle. Assurances from 
Washington Friday that the ad- 
ministration would do everything 
in its power to avoid any such 

(See WAR, Page 5, Col. 5) 


The Top Ten 
PASSENGER CARS 
First Ten in Registrations as 

Reported in AN Today: 

1939 1988 
Pos. Pos. 
1—383,991 Chevrolet 277,409— 1 
2—299,825 Ford 235,329-— 2 


3—229,453 Plymouth 159,278—.$ 
4—126,515 Dodge 


62,954— 5 
5—124,131 Buick 93,1638— 4 
6— 94,181 Pontiac 57,717— 6 
7— 84,798 Oldsmobile 54,586— 7 
8— 43,527 Chrysler  29,045— 9 
9— 43,325 Stude. 

10— 38,702 Mercury 

Total All Makes 
1,638,410 1,122,919 


For complete standings of all 
makes, see Page 15, this issue 
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Road Fund Div 


Practice is Being Curtailed; 


N.Y. Again Tops All States 


Special to Automotive News 
WASHINGTON. — Figures com- 
piled by the federal public roads 
administration show the nation’s 
highways suffered the loss of $158,- 
284,000 last year as the result of 
raids upon state highway funds 
which diverted that amount to 
other purposes. That this practice 
is being discouraged by public dis- 
approval, however, is discerned by 
comparison with the figures for 
other years which indicate it is 
gradually being discontinued. 
Each year in the decade prior to 


Hayes to Direct 
Chevrolet Retail 


Sales Promotion 


DETROIT.—Announcement of a 
series of promotions in Chevrolet’s 
retail sales promotion department 
is made by Wil- 
liam E. Holler, 
general sales 
manager. Named 
to head activi- 
ties, as manager 
of the depart- 
ment, is E. F. 
Hayes, formerly 
assistant man- 
ager in charge 
of used cars. 
Hayes succeeds 
H. Z. Wellinger, 
who becomes 
zone manager at Denver. 

Succeeding Hayes as assistant 
manager, used cars, is T. F. Brents 
jr.. who previously held a similar 
post on new cars. 

J. H. Dowling, newly appointed 
assistant manager of the depart- 
ment in charge of new cars, for- 
merly directed sales managers’ 
service activities within the sales 
promotion division. 





E. F. Hayes 





J. H. Dowling T. F. Brents jr. 


Dowling’s successor in the sales 
manager’s service post is A. G. 
Letherby, formerly in charge of 
sales managers’ councils, 100-Car 
Club and 50-Car Chapter activities. 
That post will be taken over by W. 
H. Hughes, who was promoted 
from used car training. 


Strike Is Settled 
At Warner Gear; 
Pay Rate Raised 


DETROIT.—A_ strike of the 
CIO-UAW in the Warner Gear 
plant of Borg-Warner Corp. at 
Muncie, Ind., was settled last 
week, thereby removing a possibil- 
ity of a delay in production of 1940 
cars. 

Demands for higher pay rates 
for non-production workers and 
for a union shop were compro- 
mised, with the company granting 
rate increases of from 2 cents to 
10 cents, the union said. Workers 
inder the agreement will be paid 
weekly instead of every two 
weeks, and all jobs in the plants 
have been classified. 

The settlement, as stated by the 
union, does not mention the union 
shop, but the CIO-UAW states 
that the management has made an 
oral agreement to put the union 
shop into effect. 


. . se 

Pa. Fatalities Off 12% 

HARRISBURG, Pa.—(UTPS)—T he 
bureau of public safety announced last 
week that fatal automobile accidents 
in Pennsylvania to date are 12.6 per- 
cent less than for the corresponding 
period of last year. The bureau pointed 
out that 758 persons have been killed 
in traffic accidents so far this year as 
compared to 867 persons last year. 





1936, records of the roads admin- 
istration disclose, total diversion 
rose, but in the last two years 
there has been a sharp drop. A 
decline of nearly 7 percent, total- 
ing $11,000,000, shows the national 
trend. 


The report reveals that diversion 
has been reduced in 17 states in 
the last two years, namely, Ala- 
bama, Arizona, Arkansas, Connec- 
ticut, Indiana, Maryland, Mich- 
igan, Massachusetts, Minnesota, 
Nebraska, New Jersey, New York, 
North Carolina, Oklahoma, Ore- 
gon, South Dakota and Tennessee. 

In a few states, notably Califor- 
nia, Kentucky and _ Louisiana, 
there has been a substantial in- 
crease in misapplication of road 
funds, but California recently rati- 
fied a constitutional amendment 
which will prevent future raids. 

Again last year New York was 
the worst offender in misuse of 
motorist tax money, its diversion 
totaling $44,860,000, more than 
three times as much as was taken 
from the roads by Pennsylvania, 
the state diverting the next high- 
est amount, $13,940,000. 

Other states whose highways 
lost in excess of $10,000,000 were 
California, $11,952,000; New Jersey, 
$10,936,000; Ohio, $12,266,000, and 
Texas, $10,466,000. 

The report says that in 20 states 
no diversion took place last year 
or the raid was so small as to be 
negligible. 


Tire Shipments 
Top 5,000,000 
Again in July 


NEW YORK.—Shipments of 
automotive casings during July 
are estimated at 5,055,637 units, 
which is 12.1 percent below the 5,- 
750,149 unit shipments for June but 
30.6 percent over shipments for 
July, 1938, according to the Rub- 
ber Manufacturers Assn., Inc. 

This is the first time since June 
and July of 1937 that tire ship- 
ments exceeded 5,000,000 units in 
each of any two successive months. 

Largely responsible for the con- 
tinued high shipments in July 
were replacement sales which, es- 
timated to have been 4,160,319 
units, were only 2.6 percent below 
June replacements and 26.4 percent 
above replacement shipments for 
July, 1938. 

Shipments of casings for original 
equipment purposes are estimated 
at 808,611 units, a decrease of 41.4 
percent under June, but 63.6 per- 
cent over July, 1938. 

Export shipments are estimated 
to have been 86,707 units for July, 
which compares with 98,739 units 
for June and 84,523 units during 
July, 1938. 

July production, estimated at 4,- 
510,122 units, is 7.4 percent under 
June but is 37.2 percent over July, 
1938. 

Automotive casings in the hands 
of manufacturers July 31 are esti- 
mated at 8,300,126 units. This rep- 
resents a decrease of 6.8 percent 
under June 30 stocks but is 3.2 
percent over the July 31, 1938, in- 
ventory. 


Mid-Aug. Sales 
Strong at GMC 


PONTIAC.—Truck sales to con- 
sumers in the United States by 
General Motors Truck and Coach 
during the second 10 days of Au- 
gust was the best second 10-day 
period of any month in nearly two 
years—or since Sept. 20, 1937, ac- 
cording to J. P. Little, vice-presi- 
dent directing GMC truck sales. 

The period was 78 percent better 
than the corresponding period in 
1938. 

A comparison of the second 10- 
day periods for the last three 
months shows a steady improve- 
ment, the second period in August 
being 9 percent better than June, 
7 percent better than July, and 12 








percent better than the first 10 | 
| days of August. 
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ersion Drops to $158,284,000 in ’38 


Dodge Dealers Preview .. . 





HOST TO DEALERS at preview of 1910 Dodge models in Detroit last week 


was Forest H. Akers, vice-president in charge of sales for Dodge, at left. 
Zeder, father of Fred M. Zeder, vice-president 


is shown chatting with R. J. 
of Chrysler Corp. 


He 





GIVING NEW CAR the once-over are W. R. Bamford, director of service for 
Dodge, right, and Bill Peach, sales manager of Thos. J. Doyle, Detroit Dodge 


dealership. 





ONE OF THE exhibits seen at the Detroit dealers’ preview of 1910 Dodge 
models showed the results that may be achieved by dealers in reconditioning 
used Dodge cars. J. W. McLaughlin, manager of used car merchandising, is ex- 


plaining matters to Dodge dealer Geo. M 


- Taylor. 





DODGE’S CHIEF ENGINEER George B. Allen explains some knotty point to 


Jim Mason, president of Hodges Auto Sales, Ferndale, Mich. Mason’s organiza- | 
tion sold way over 1,000 cars so far in 1939. 


AMA to Move Offices 
To New Center Building 


General Motors Bldg., Detroit, will 
be continued until that date. 
A New York office, including 


NEW YORK.—In accordance | such activity as the show manage- 


with a vote of the board of di- 
rectors, Automobile Manufacturers 
Assn. will establish headquarters in 
the New Center Bldg., Detroit. 


gin within a short time but the 
actual transfer will take place by 
December. The present office 


in | 


ment, will be maintained, as well 
as the present Washington office. 
The motor truck department is 


Preparation of the space will be- | transferred to Washington, effec- 
| tive Sept. 5, so as to be in closer 


touch with the organizations active 
in that field. 











Inspection 


(Continued from Page 1) 
manner originated last year in the 
Eastern region. 


Mike Holm, Minnesota secretary 
of state, was elected president of 
the association to succeed Arthur 
W. Magee, New Jersey motor ve- 
hicle administrator. Other new of. 
ficers include first vice-president 
A. W. Bohlen, South Carolina dj- 
rector of motor vehicles; second 
vice-president, Earl Snell, Oregon 
secretary of state, and secretary- 





treasurer, Carroll E. Mealey, New | 


York motor vehicle commissioner. 


Seven executive committee vacan. | 


cies also were filled. 


The minimum motor vehicle in- | 


spection standards, which are 
recommended for adoption by all 
states, were contained in a code 
voted support by more than 250 
members of the association and 


which previously had been ap- | 


proved by the group’s executive | 


committee. The 
prepared after intensive study of 
nationwide problems in an effort 
to promote highway safety. About 
20 industrial associations, bureaus 
and boards in the automotive and 
safety field collaborated on re- | 
search to frame the code, which | 
consists broadly of practical recom- | 
mendations for the upkeep of | 
headlights, tires, wheel and wheel 
alignment and steering apparatus. 
A section of brake inspection | 
standards, now in general use, was | 
incorporated in a separate section. 


Julien H. Harvey, managing di- 
rector of the National Conserva- 
tion Bureau, pointed out that only 
17 states and nine cities at present 
have mandatory inspection laws. 
Speedy adoption of the code will 
have an energizing effect upon 
highway safety in every com- 
munity where the vehicular in- 
spection becomes an effective re- | 
ality, he said, urging all officials | 
to organize drives for institution | 
of the code throughout the coun- | 
try. | 
Harvey also announced that al 
new manual to assist state and} 
municipal governments in making! 
the standard inspection code work | 
effectively will be available for 
distribution within a short time. 

The minimum standards code, 
governing licensing of drivers, was 
presented to the conference by Dr. 
Harry R. De Silva, director of the 
safety project being conducted at 
Yale University under sponsorship | 
of the Esso Safety Foundation. | 

Declaring that approximately 65 
percent of automobile drivers in| 
the United States “have never had} 
their ability to drive an automobile | 
tested,” Dr. De Silva stated: “A) 
large number of licensed drivers 
need more driving education. 
Eventually, provisions must be 
made for following up training for 
those drivers who have not kept 
their driving in step with chang- 
ing traffic conditions.” 

The minimum standards drafted 
by Dr. De Silva call for testing the, 
driver’s ability to read road signs 
and signals, testing his vision, 
examining him on his knowledge 
of his state’s motor vehicle laws, 
and giving him a comprehensive 
road test, which would include 4 
demonstration to exercise “ordi: 
nary and reasonable control” in 
operating a motor vehicle. 


Operations Turn Up 


At Saginaw Plants 
SAGINAW, Mich. — Automotive 
operations in this city have take 
an upswing. The Chevrolet foundry 
has resumed operations on 194 


|models, resulting in the return 


work of 4,000 employes. 
Chevrolet transmission plant g0 

under way Aug. 21 on a full time 

production schedule, employing be 


| tween 1,400 and 1,500 on two shifts 


Saginaw Steering Gear and Malle 
able Iron division of General Mo 
tors Corp. previously started opera 
tions on 1940 models. 


Big Radio Order 
SANDUSKY, O.—Simplex Radio Co. 
here announces receipt of order fo! 
100,000 automobile radio sets. Order 
will keep more than 400 employe 
busy until after Jan. 1. according * 
John Hancock, general manager. 
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Must Now Certify Equipment |Nash’s Record Turnout . . . 
rs When Sold 


| Of Used Ca 


. tive News 
sor KCUSE, N. Y.—The respon- 


-seller of used cars po- 
ago new liability under 
gection 64 of the New York state 
yehicle and traffic law, which went 
into effect Sept. 1, according to an 
saint red by O. W. Iloff, 
opinion prepa ; 7 
local attorney, and submitted to its 
members by the Syracuse Automo- 

j lers Assn. 
a legislation provides 
that, with the sale of a used car, 
the dealer shall issue a certificate 
of compliance to the effect “that 
brakes, lights and signal system 
thereon are mechanically adjusted 
to comply with the New York 
state vehicle and traffic law and 
are in condition and repair to 
render, under normal use, satisfac- 
tory and adequate service upon 
public highways at the time said 
car was delivered to purchaser.” 

At the bottom of this certificate 
the purchaser certifies “that he has 
tested brakes, lights and signal 
system on this car before accept- 
ing delivery and found them in 
good working order.” 

In the opinion of Iloff the cer- 
tificate would strengthen the de- 
tense in an action against a dealer 
charged with failure to comply 
with the law, but would not com- 
pletely release the dealer from 
liability. He might still be called 
upon to defend an action in court, 
it is pointed out. 

Members of the Syracuse as- 
sociation are reminded that “a 
large percentage of used car pur- 
chasers are without sufficient me- 


sible 
tentially 
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N.Y. Dealers Face Added Liability Under New La 


chanical knowledge to determine 
whether the law has been complied 
with,” and continues: 

“In a very large percentage of 
cases the purchaser would execute 
the certificate of compliance rely- 
ing upon the representations by 
the seller. In any event the seller- 
aealer would be forced to defend, 
in the event any automobile me- 
chanic should swear that in his 
opinion and from his examination 
of the motor vehicle in question, it 
could not have been in the repair 
and adjustment required by law at 
the time of sale. Such evidence by 
an expert mechanic would make a 
question of fact in an action which 
would at least call for the de- 
termination of disputed evidence 
by a jury, which situation creates 
a rather dangerous and expensive 
hazard to the dealer-seller. 

“The dealer-seller now is in 
danger of being the defendant 
where an accident occurs in the 
eperation of the car purchased, if 
an injury results to the purchaser 
or some member of his family, if 
the accident occurs within a 
reasonable time after the purchase 
of said vehicle, and the purchaser 
or a member of his family charges 
that the equipment did not com- 
ply with the law at the time of 
delivery. What constitutes a rea- 
sonable time is always a question 
of fact for the jury. 

“I feel that an entirely new field 
for negligence actions has been 
created by this law with greatly 
extended serious liability to the 
dealer.” 


3,900 Nash Men Participate 


In Record Sales Conclave 


Special to Automotive News 

KENOSHA, Wis.—Climaxing the 
largest dealer-distributor conven- 
tion in Nash Motors history, the 
Nash dealer organization con- 
verged on Kenosha last week to 
touch off the 1940 automobile sea- 
son with a 24-year record drive- 
away of 2,615 new Nash cars. 

The convention, which was ex- 
pected to be attended by 2,800 dis- 
tributors, dealers, salesmen and 
factory officials, drew a standing- 
room-only crowd of about 3,500 
Nash men from all parts of the 
United States, Canada and from 
several foreign countries. 

C. W. Nash, chairman of the 
hoard, Nash-Kelvinator Corp., and 
George W. Mason, president of the 
corporation, spoke at the _ initial 
session of the convention. Nash 
praised the present Nash dealer or- 
ganization as being the most ag- 
gressive he has worked with in his 
30 years in the automobile busi- 
ness, 

Trends Are Cited 

Mason declared that the dealers, 
ready to get off to a flying start 
When the new model season opens 
in September, were faced with an 
€xceptional sales opportunity in 

. He cited trends in the auto- 
pater industry over the past two 
cades in substantiation of this 
view, and said current indications 
- that the 1940 automobile mar- 
- will be substantially better 

an during the year just drawing 

& close. 
wenn made known that Nash 
nea eet to produce cars at a 
ora more rapid rate than last 

r and that production now has 


reached nearly 2,000 cars a week. 
Carbide Set to Acquire 


Assets of Bakelite Corp. 
uae a ZORK.—The board of direc- 
im nion Carbide and Carbon 
for the 48 approved an agreement 
he ann ea lulsition by Carbide of all 
ie ets of Bakelite Corp. Carbide 
teria neat of chemical raw ma- 
ioe ; and Bakelite a user of chem- 

on converting activities. 
‘on = a corporation has been ac- 
bution ? manufacture and distri- 
prines of thermosetting plastics, 
‘pally of phenolic types. 


Details of a new selling plan was 
outlined to the dealers by W. A. 
Blees, Nash general sales manager. 
The new plan, which will be the 
backbone of the 1940 Nash sales 
program, is designed to streamline 
automctive sales procedures that 
Blees declared have become un- 
wieldy and outmoded. The plan 
was carefully tested by Nash deal- 
ers at key points throughout the 
country before being placed in 
general effect, Blees said, and was 
proved effective beyond expecta- 
tions. 

Raise Output Sights 


While Blees did not project a 
sales estimate for 1940 models, he 
announced that the company was 
raising its factory sales sights for 
the coming model year 50 percent 
over 1939. This was taken as an 
indication that he expected a con- 
tinued upturn in automobile sales 
during the next 12 months, and 
that the trend would continue to a 
point about 50 percent above 1938. 


The dealers were given a pre- 
view of Nash’s 1940 advertising 
plans, which call for sharp in- 
creases in schedules and a con- 
tinuation of the type of copy used 
during 1939. 

Highspot of the opening day of 
the convention was the unveiling 
of 26 new 1940 cars in the Stevens. 


Dealers See Factory 


The dealers were taken Tuesday 
to the plant at Kenosha in six spe- 
cial trains to participate in the 
record Nash drive-away and to in- 
spect the facilities of the factory, 
which have been modernized dur- 
ing recent months. 

The drive-away itself, under the 
direction of W. C. Engel, distribu- 
tion manager, was a spectacle of 
row upon row of automobiles mov- 
ing off the ground with clockwork 
precision. The cars moved out at a 
rate of less than 10 seconds per 
car, and strung out along Wis- 
consin highways for 25 miles. 


R. A. DeVlieg, general works 
manager, declared that the drive- 
away placed the Nash dealer or- 
ganization in the best sales po- 
sition that it has ever been at the 
beginning of a new model season. 


center, and George W. Mason, extreme right, 


Blees, Nash’s general sales manager, center, is telling S. S. 














TOP OFFICIALS of Nash-Kelvinator, C. W. Nash, founder of Nash Motors, 
resident of the corporation, chat 


with some of the 3,500 Nash dealers and distributors who crammed the Stevens 
hotel, Chicago, last week for the 24th annual Nash convention. 





THIS IS THE BIGGEST and most colorful convention in Nash history, W. A. 
Hawley, veteran 


San Francisco Nash distributor, right, just before the official sessions opened. 





WAITING FOR THE JAM at the registration oo | to om is this group of 


dealers and distributors from the Pittsburgh area. right, E. R. Mac- 
Donald, B. C. Anderson, Pittsburgh; W. R. Fuller jr., Washington, D. C., 
dealer; F. C. Sibley, Nash eastern region manager; E. S. Carpenter, Pittsburgh; 
W. H. Dungey jr., Pittsburgh, and W. C. Johnson, Sewickley, Pa. 


be CINCINNATE 


i 





DEALERS FROM CINCINNATI, who created a lot of spirit at the annual 
Nash convention in Chicago this week with the siren they are shown carrying 
here, were greeted by A. C. Tiedemann, left, Great Lakes regional manager. 








DIRECTING THE DRIVEAWAY of 2,600 new 1910 Nash cars without a hitch 
at Kenosha were W. C. Engel, distribution manager; Frank Beauregard, plant 
superintendent, and R. A. DeVlieg, works manager. They are second, third, 
and fourth from left in this group. The car shown, officially the first to start 
out the driveaway, was driven by John McAmley, Bradford, Pa., dealer in 
Buffalo territory. 





NEW YORK DELEGATION to the annual Nash convention was led by E. 
B. Shumate, general manager of Nash Motors Co. of New York, distributor. 


Right to left, E. M. Christie, New York; Shumate; H. J. Friedman, New York, 
L. Todd, assistant export manager, who greeted them as they arrived 


an 
at the Stevens. 
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De Soto to Unveil 
1940 Models at 
Dealer Meetings 


DETROIT.—In a series of meet- 
ings, which will start in Detroit 
Sept. 5 and progressively cover the 
nation, the De Soto division of 
Chrysler Corp. will reveal its 1940 
program and show new models to 
its entire dealer and retail sales 
organization this month. 

Dates and places of the meetings 
are as follows: 

Detroit, Sept. 5; Boston, Sept. 6; 
New York, Sept. 7-9; Cincinnati, 
Sept. 11; Chicago, Sept. 12; St. 
Louis, Sept. 13; Kansas City, Sept. 
14; Los Angeles, Sept. 18; San 
Francisco, Sept. 20; Portland, Ore., 
Sept. 22; Minneapolis and Salt 
Lake City, Sept. 25; Denver, Sept. 
27, and Dallas, Sept. 30. 

Each meeting is scheduled to 
start at 2:30 p.m. and following the 
afternoon business sessions a ban- 
quet will be held. 

Sales and advertising executives, 
who will have a part in the meet- 
ings, are L. G. Peed, vice-president 
in charge of sales; J. B. Wagstaff, 
general sales manager; R. M. Row- 
land, assistant general sales man- 
ager, and Karl H. Bronson, direc- 
tor of advertising and merchan- 
dising. 


Motor Industry’s 
Payrolls Up 56% 
In First 6 Months 


NEW YORK.— Employment in 
the automobile industry during the 
first half of this year was a third 
more than in the like portion of 
last year, while average weekly 
payrolls were more than half 
again those of the first six months 
of 1938. 

On the basis of indices issued 
each month by the U. S. bureau of 
labor statistics, the number of 
workers in the automobile indus- 
try averaged 403,000 against 301,- 
000 in the comparable portion of 
last year, Automobile Manufactur- 
ers Assn. states. 

Meanwhile, wages paid out dur- 
ing the same period showed an 
even sharper increase, amounting 
to 12 million dollars a week, up 
pod percent from the first half of 


Show Prospects 


Cheer Buffalo 


BUFFALO, N. Y.—Optimistic re- 
ports emanating from automotive 
plants in Detroit, with respect to 
the new 1940 lines, have buoyed 
spirits of the Buffalo Automotive 
Trade Assn. concerning the annual 


automobile show in the 106th 
Armory here Oct. 21-28. 
General Chairman Percy J. 


Hunt sr. has received reports in- 
dicating activities on the new 
models of all prominent makes 
have been speeded up and that a 
complete line will be available for 
the local automobile show. 

While the entertainment com- 
mittee has not yet rounded out its 
program for the show, it was 
learned the subcommittee on ex- 
hibits is negotiating for a novel 
feature that will be brought across 
the Atlantic ocean for the event. 
A car a day will be given away 
during the exhibit. 


St. Louis Firm Moves 


To Enlarged Quarters 
ST. LOUIS.—Weber Implement & 
Auto Co., Plymouth-De Soto distrib- 
utor here, has acquired new quarters 
at 4035 Lindell Blvd. The firm will 
continue to use its old building at 
Nineteenth and Locust Sts. for used 
car displays and warehousing. 
In the 1939 model year just closing 
the company sold 4,500 new cars and 
1,228 used cars, a total of 5,728 units, 


Plant Is Expanded 


KALAMAZOO, Mich.— Production 
Capacity at Atlas Press Co. has again 
been increased by a recent plant ad- 
dition which provides new workin 
area of 17,000 square feet. The add 
floor space steps up manufacture of 
the company’s lathes, shapers, drill 
presses and arbor presses. 





ae een aia 





New Neb. ‘Birth 


Dealers Are Given Warning 


As Effective Date Nears 


By George W. Kline 
Staff Correspondent 

OMAHA, Neb.—After the Ne- 
braska certificate of title law be- 
comes effective Sept. 8, disposal of 
“hot” cars in the Cornhusker state 
will be extremely difficult. Every 
new car must be accompanied by 
the manufacturer’s “birth certifi- 
cate;” the purchaser gets a re- 
corded certificate of title and every 
encumbrance and lien is a matter 
of record. 

The “birth certificate” is merely 
a written statement from. the 
manufacturer attesting the sale of 
a car to the dealer. These cer- 
tificates must be provided for all 
the new motor vehicles which the 
dealers have in stock as of Sept. 8. 

The “birth certificate” is at- 


tached to the purchaser's applica- 
tion to the county clerk for cer- 
tificate of title. Unless it is fur- 
nished the county clerk will refuse 
to consummate the deal. The 
“birth certificate’ is assignable 
from one dealer to another, as well 
as from dealer to purchaser. If it 
is lost, nothing can be done with 
the motor vehicle until a new one 
is obtained. 


Where a dealer in Nebraska 
picks up a new motor vehicle from 


a dealer in some_ state where 


“birth certificates” are not re- 


quired, the Nebraska dealer will 


have to take title in his own name 
to that automobile, and the county 
clerk will issue, to the dealer only, 


a title upon evidence by way of 








BEING INDUCTED into the Order of Puritan Paraders by the Boston dele- 
gation to Buick’s sales convention last week in Flint, are, left to right, Charles 
A. Chayne, chief engineer; Harlow H. Curtice, president and general manager 
of Buick; A. B. Connelly, Boston zone manager, and W. F. Hufstader, Buick’s 


general sales manager. 





AFTER ATTENDING the Buick sales convention at Flint, this Kansas City 
zone delegation proceeded to New York world’s fair as a prize for good sales 

rformances. Left to right, front row, C. Sherman, of Kansas City; " 
Procter, Kansas City; R. Edmundson, Pueblo, Colo.; P. Mitchel, Council Bluffs, 
Ia.; R. Belate, Lincoln, Neb.; C. E. Childers, Kansas City zone manager, and 
J. Clardy, Wichita, Kans. Second row, same order, A. Dreiling, Hayes, Kans., 
and T. €. Couch, Des Moines. On train steps, B. Slatton, Pittsburgh, Kans.; 
G. V. Cearnal, Joplin, Mo., and M. Scott, Des Moines. 





i UP OF BUICK dealers from northern New Jersey chartered a special 
Roe attend Flint convention. Left to right, John Kennedy, Jersey City; 
Steve Mazar, Paterson, N. J.; Justice Van Lingerke, Paterson; Fred Nixon, 
Paterson; Ed Nouviller, Paterson; Leslie Rudolph, Paterson; Donald Frazer, 
Paterson; (kneeling) Jean Gervino, Paterson; Russ Nelson, seepee 


~ + Neil Muse, Paterson; Eddie Cammerler, Elizabeth, N. G 
cones tee? i. J.; G. Symons, Belleville, N. J.;_ Bill Birch, Dover, N. Jd.; 


Swan, Dover, N. 


; Gordon 


Charlie Toler, Irvington, N. J.; Al Yerg, Nyack, N. J.; C. B. McGill 
a N. d.; Jack Goldberg, Irvington; George Hamburger, Irvington; T. 
McLaren, Kearney, N. J., and pilot and co-pilot of plane. 
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Certificate’ Law Tough on ‘Hot Cars’ 





bill of sale, or other evidence of 
ownership given by the dealer 
from whom the car was obtained. 

When a dealer sells a new auto- 
mobile to a customer, he will in 
lieu of the old bill of sale form, fill 
out an application for title blank, 
a supply of which can be obtained 
from the county clerk, and which 
it is necessary for the purchaser 
to sign under oath. To this appli- 
cation. blank he will attach the 
manufacturer’s “birth certificate,” 
properly assigned on the back by 
the dealer, and the original of the 
conditional sales agreement, or 
chattel mortgage, whichever in- 
strument he uses to obtain se- 
curity, this instrument properly 
notarized. 

Issued by County 

Application for title will show 
the mortgagee and the amount of 
the purchase mortgage. The dealer 
will then present those documents 
to the county clerk, who will issue 
a certificate of title, which he will 
deliver to the holder of the mort- 
gage or lien as shown in the ap- 
plication, and he will note on the 
certiticate the name of the mort- 
gagee and the amount of the 
mortgage. 

The county clerk will not issue 
a certificate of title for new motor 
vehicle unless a birth certificate is 
attached to the application, and he 
will not deliver the certificate of 
title to the purchaser unless there 
is no encumbrance shown on the 
application. After certificate of 
title has been issued by the 
county clerk, it will not be pos- 
sible for the owner of the motor 
vehicle to transfer it or to mort- 
gage it in any way, except by 
means of the original certificate 
of title. Mortgages not noted on 
the certificate will not be valid as 
against a third party, but mort- 
gages noted on the certificate are 
valid, whether or not the mort- 
gagee holds the title. 

Penalties Are Set 

In the case of a cash transaction, 
or where the dealer does not wish 
to show encumbrance, he can have 
the purchaser make application 
for title and show no encumbrance, 
in which event the county clerk 
will deliver title to the purchaser. 
For safety’s sake, the dealer, if he 
wished, could keep the title. 

The law provides three days in 
which to procure the certificate of 
title, and the dealer should in all 
cases do this, penalties being pro- 
vided for filing not being done 
within the time limit, making the 
dealer equally responsible with the 
purchaser. 

The cost of the certificate of 
title is 50 cents. In case a pur- 
chaser’s title is lost or destroyed, 
he may obtain another for 30 cents. 
Whenever a mortgagee has been 
paid in full, he will note cancella- 
tion on the title over his signature. 
Upon presentation to the county 
clerk with a fee of 25 cents, the 
clerk will note cancellation of the 
encumbrance on the title over his 
signature. 

Heavy penalties are provided for 
violations of the law. Fines up to 
$5,00C and imprisonment of not less 
than six months and up to five 
years are provided for violations. 
Fines up to $200 or imprisonment 
up to 90 days, or both, are pro- 
vided for operation without title, 
or on which the title has been 
cancelled, or for a dealer or any- 
one to sell or offer for sale or ac- 
guire a motor vehicle without title 
or birth certificate. 





“BUSINESS IS BETTER 





Detroit zone manager; R. 
Toledo dealer. 


Buick’s Sales Force .. . 


“ys 
, ) 


its 1940 manufacturing sales program. 





ALSO ATTENDING the Buick banquet in Flint were, left to right, Harley 
Earle, director of the styling section of General Motors, and Arthur Kudner, 
Inc., Buick advertising agency. 





AMONG THOSE who heard Knudsen speak at the Buick banquet last week 
were W. A. Fisher, vice-president of General Motors, left, and 0. W. Young, 
Buick’s manufacturing manager. 





BUICK DEALERS attending the sales conclave in Flint last week. ; 
’%. J. Hacquoil, Detroit; James Hacquoil, Detroit; R. M. Me¢ ormick, 
S. Gamby, Toledo dealer, and R. H. Eddy, another 





gammy, | 


and there’s no question about it,’’ W. S. Knudsen, 
right, president of General Motors, told more than 500 members of the Buick 
organization and General Motors high officials last 
The meeting was a highlight of the annual sales convention when the 
Buick division ’ 
Harlow H. Curtice, Buick’s president. See story on page 18. 


sa Neen 


Tolls on Free Roads LEFT TO RIGHT, H. C. Gillespie jr., El Paso (Tex.) zone manager; H.C 
e eo xillespie sr., 5 > ao l : . we. * H st r, uick’s gene 
Will Draw Opposition Gillespie sr., southern regional manager ufstader 8 


sales manager; and L. B. Strayhorn, Dallas zone manager. 

WASHINGTON.—Any attempt 
on the part of states or other units 
of government to impose tolls on 
existing free highways will be met 
with determined opposition on the 
part of organized motorists, par- 
ticularly if tolls are applied pri- 
marily as a measure of retaliation, 
the American Automobile Assn. 
warned here last week. 

The association’s statement was 
made following action by West- 
chester County, N. Y., in placing 
tolls on the Hutchinson River 
Parkway in retaliation for impo- 
| sition of tolls on the Merritt Park- 
| way in Connecticut. Legal proceed- 
|ings against the Westchester 

oF ' _W. Tevine, assistant register of motor vehicles, Massa- {County toll already have been 
ee ein, assistant traffic director, Buick, and A. B. Connolly, | started, it was stated. 
Boston zone manager for Buick. 








NEW YORK DEALERS, who went to the Buick sales convention in a special 
train, are shown here on the back platform of the train with A. E. DeLoack, 
zone manager for Buick in New York, 
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1940 Models Make Debut 
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Canadian National Exhibit Draws Record Throngs 


As Dominion Sees Upturn 


By Warren B. Hastings 

Staff Correspondent 
NTO. — With attendance 
ame that of the New York 
World's Fair, the 1940 Dodge, aay 
Laughlin-Buick, Nash, Packar ; 
uth, Studebaker and Willys 
odels made their debuts last 
veel at the Motor Show held in 
*onjunction with the Canadian 
National Exhibition. Among other 
Ww automotive units on display 
ra the new Ford tractor and the 
Chrysler diesel trans-continental 


truck. 


Aside from the new models, the 


j ublic attention are the 
a an in the Royal Progress 
ta Canada, each displayed by its 
manufacturer. The Royal Lincoln 
is the piece de resistance of the 
Ford display, while the Royal 
Chrysler and Royal McLaughlin- 
Buicks, respectively, have the 
place of honor in the extensive 
Chrysler Corp. and General Motors 
exhibits. 

Willys Officials Speak 

Willys models exhibited 
an ts hand-finished jobs built 
for the previews, the Canadian 
edition of which was held in the 
Eaton’s College Auditorium Friday 
of last week. The Willys press- 
dealer luncheon was preceded by 
a presentation of the cars and ad- 
dresses by Joseph W. Fraser, 
president of Willys-Overland; Bar- 
ney Roos, vice-president in charge 
of engineering, and Ralph Archer, 
vice-president of Willys-Overland 
of Canada and of Willys Export 
Corp. The reception was held at 
the Royal York hotel. 

A press preview of the General 
Motors Parade of Progress, which 
is at the Canadian National Ex- 
hibition, was also held last week. 
The preview was followed by a 
General Motors’ reception and 
buffet supper for the press in the 
Tudor Room at the Royal York. 

The Chrysler reception and din- 
ner was tendered the press at the 
Royal York. Alex M. Miller, di- 
rector of advertising and publicity 
for Chrysler of Canada, presided. 
He introduced Canadian Chrysler’s 
president, Jno. D. Mansfield. 


Attendance Tops Fair 


Attendance at the Canadian Na- 
tional Exhibition since its opening, 
Aug. 25, has exceeded attendance 
on the corresponding days a year 
ago, and motor vehicle floor sales 
in the Motor Building are re- 
ported by the building manager, 
Ed Pike, to be substantially ahead 
of those made during the corre- 
sponding period last year. Attend- 
ance the second day totaled 207,000 
paid admissions. The attendance 
last Monday was 179,000, which 
topped the corresponding day’s at- 
tendance at the World’s Fair in 
New York by 63,379 and that at 
San Francisco’s fair by 143,615. 

The annual Automotive Day 
luncheon of the directors of the 
Canadian National Exhibition, held 
in the Administration Building 
last Tuesday, was attended by 
leaders of the trade, industry and 
Consumer fields, including C. W. 
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T OF THE HEADTABLEITES at the Automotive Day lu 
n Toronto last week. Front row, left to right, Jno. 


Churchill, president, Canadian 
Automobile Chamber of Com- 
merce; R. A. Stapells, president, 
Canadian Automobile Assn., and 
Russell T. Kelley, president, On- 
tario Motor League. Guest-of- 
honor speaker was W. J. Cameron 
of Ford Motor Co. 


Thanks to its export business, 
the automotive industry of Canada 
disburses many more millions an- 
nually to Canadians than it re- 
ceives from Canadians for its 
products, Cameron pointed out. 
For every dollar paid by Canadians 
in the purchase of cars, because of 
the protective customs tariff, Ca- 
nadians receive three or four 
dollars they would not otherwise 
receive because the development 
of the automotive industry the 
tariff fosters, Cameron said, add- 
ing that the automotive industry 
and the tributary industries, 
wholly or in part dependent on it, 
having contributed in large to the 
development of a balanced econ- 
omy in Canada. Cameron stated 
that the United States cordially 
welcomed the development of 
Canada as a strong industrial na- 
tion now ranking in the first flight 
of the world’s foreign trading na- 
tions. 


Outlook Is Bright 


During the spring months the 
increase in Canada’s exports ex- 
ceeded relatively those of any 
other country in the world. Gen- 
erally the crops garnered and in 
prospect range from fair to excel- 
lent and Canada’s “dust bowl” for 
the first time in many years is 
yielding a golden harvest. Canada’s 
gold and platinum production are 
at record levels and this Dominion 
continues to produce well over 90 
percent of the world’s nickel and 
the preponderant part of the 
world’s output of long stable as- 
bestos. Business indices provide 
ample warrant for rational op- 
timism and there is abroad in 
Canada a more buoyant and con- 
fident spirit than has prevailed in 
almost a decade, despite the lower- 
ing war clouds of Europe. 


Not since World War days has 
Canada stood so unitedly behind 
Britain as in the current crisis, 
and the sense of national and em- 
pire solidarity has never been 
greater than now. Many Canadians 
have regained a constructive per- 
spective and the will and energy to 
drive forward regardless of what 
the future may hold. Progress is 
again the watchword and faith in 
Canada’s and the empire’s destiny, 
that had wavered for many, is 
again regnant and in the ascen- 
dant. Despite the tension that cur- 
rently obtains, the grim, facial ex- 
pressions that one encountered 
everywhere during the crisis of 
last September are conspicuous by 
their absence. 

The automotive industry of 
Canada has offered its whole- 
hearted co-operation to the gov- 
ernment in the event of war, but 
is driving ahead progressively in 
the hope of peace. 


D. 


ncheon of the directors of the Canadian National Exhi- 
Mansfield, president, Chrysler of Canada; Col. R. S. 
in, President, General Motors of Canada, Ltd., and a vieo-genesnens of General Motors Corp.; W. J. Cameron, 
7 guest-of-honor speaker, and Wallace R. Campbell ’ r I . 

Frank Morton, president, International Harvester of Canada; Harry J. Carmichael, vice-president and general | 
ber, General Motors of Canada; T. A. Russell, president of Massey-Harris, and A. G. Partridge, 


, president, Ford of Canada. 


Coast Sees °40 Hudson... 





LOS ANGELES PRESS mirrored the enthusiasm typical of Hudson’s nation- 


wide new car presentations to dealers. 


Left to right are Lynn Rogers, auto- 


mobile editor of the Los Angeles Times; standing, W. A. Baker, director of 
national used car sales for Hudson; Slim Barnard, of Los Angeles Examiner 


Hearst International Advertising Service; H. 
Th “at 4 Grove, Hudson Pacific Coast sales manager; Dick 


Times; standing, Howard P 


Grewer, of Los Angeles 


Bloomer, Paul Block & Associates; Hal Lindley, advertising manager of Los 
Angeles _t one Herb Preeg, automobile editor of Los Angeles Daily 
t 


News; John 


ngle, automobile editor of Los Angeles Examiner; and Herschel 


Blewett, automobile editor of the Los Angeles Herald & Express. 





HUDSON’S INDEPENDENT front wheel coil springing, with center-point 
steering and patented Auto-Poise Control, intrigued Hudson dealers from coast 
to coast. This picture taken at the San Francisco meeting of the Glen C. Stater 
distributing organization is typical of nationwide dealer interest. 


Hudson Gets Basic Patent 
On Its Auto-Poise Control 


DETROIT.—Hudson Motor Car 
Co. announced last week that the 
United States government patent 
office has granted a patent (No. 
2,169,969) covering a new principle 
of car control, developed by Hud- 
son engineers and known as Auto- 
Poise Control. 


According to Stuart G. Baits, 
vice-president and assistant gen- 
eral manager of Hudson, the 
patent is a basic one applying to 
any type of stabilizing attachment 
directly connected to the wheels. 


Described in the patent papers 
as a_ stabilizer mechanism, this 
patented Hudson development em- 
ploys a positive, active mechanical 
force that helps to hold wheels to 
their course—on rough roads, in 
heavy side winds, even when a 
tire blows. 


In combination with Hudson’s 
new independent front wheel coil 
springing in the 1940 cars, the 
patented Auto-Poise Control, Hud- 
son engineers claim, provides a 


Second row, same 


president, Good- | 





fundamental improvement in 
“ride,” driving ease and sureness 
of control. Hudson development 
never utilized in the industry be- 
fore Hudson introduced it in its 
1939 cars, the Auto-Poise Control 
consists of a spring steel leverage 
device with the ends angled back 
to form shock-cushioned mechani- 
cal arms, which are connected di- 
rectly to the wheel spindles which 
turn with the steering. 

These attachment points are so 
located that whatever force turns 
the wheels from their true course 
—whether it is wind or road shock 
—it is resisted by the mechanical 
arms which tend to hold the 
wheels to their true course auto- 
matically. 

Since this action occurs right at 
the wheels, the effect is said to be 
direct and immediate. Hudson en- 
gineers claim that the chief ad- 
vantage of patented Auto-Poise 
Control is its constant functioning 
at all times—even when the 
wheels are off the road—wholly in- 
dependent of the wheel-to-road 
contact. 


Goodyear Names Lee 
Division Superintendent 
AKRON.— Announcement has 
been made of the _ appoint- 
ment of Robert E. Lee, tor wun 
last five years 
superintendent of 
the Argen- 
tina factory of 
the Goodyear 
Tire & Rubber 
Co. at Buenos 
Aires, to be di- 
vision superin- 
tendent st tha 
home plant at 
Akron, in charge 
of production at 





Plant I. R. E. Lee 
Lee started in 
| the rubber industry in 1913 at 


Akron, joined the Goodyear com- 
pany in 1927 


5 
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eventuality, were generally wel- 
comed. 

Checkups with local plants re- 
veal no curtailment of activities at 
the present time; in fact most 
plants are proceeding with their 
plans to increase schedules during 
the coming weeks. From New 
York comes the report that no 
changes in plans for the New York 
show are anticipated as the result 
of the most recent developments 
abroad. Space contracts at the 
Grand Central Palace already have 
been signed, according to Alfred 
Reeves, advisory vice-president of 
the Automobile Manufacturers 
Assn., and also manager of the 
show, and arrangements for deco- 
rations and general equipment for 
the event have also been com- 
pleted. The only thing that would 
interfere with the opening of the 
show on its scheduled date of Oct. 
15 would be the actual entry of 
the United States into war, Reeves 
added. 

Taking an even broader picture 
of the automotive situation, Aurto- 
MoTivE News’ correspondent, Wil- 
liam Ullman at Washington, D. C., 
wired Friday that government of- 
ficials there view the automotive 
outlook optimistically, with the 
feeling that it will not only not 
be adversely affected but actually 
may be benefited. According to 
Uliman, these officials feel that 
while automotive export trade to 
Europe probably will suffer, it is 
expected that this will be com- 
pensated for by a growing Latin- 
American market. 

Washington Viewpoint 

The view in Washington 
along the following lines: 

For some time American manu- 
facturers have had to cope with 
serious competition from Europe 
in Latin America but since onset 
of the crisis that finally brought 
war, there has been a growing 
tendency in Latin America to look 
to the United States as a source 
of supplies. The change was pre- 
cipitated by increased war risk in- 
surance on shipments from Europe, 
uncertainty of delivery, inability to 
obtain replacements and a general 
decline in quality. 

There are no restrictions upon 
export or automotive products to 
belligerents under the U. S. Neu- 
trality Act, save in the case of ve- 
hicles such as armored cars or 
trucks or tanks which obviously 
are intended for war purposes. Ac- 
cordingly, some think there may 
be no great diminution of ship- 
ments to warring countries and 
there may even be an increase be- 
cause of their concentration on 
turning out munitions. 

Up to this time lack of exchange 
in some Latin American countries 
has been a large factor in holding 
down purchases in the United 
States, while Germany and Italy 
have been active in negotiating 
barter deals without the need for 
exchange. Now, it is pointed out, 
an increased demand for South 
American agricultural products and 
metals for war purposes, will fur- 
nish money with which those 
countries can buy in the United 
States. 

More Treaties Seen 

It is also likely that as part of 
the Administration’s “good neigh- 
bor” policy, more trade treaties 
with Latin America will be under- 
taken. 


In addition to ‘the advantages 
which will accrue to American in- 
dustry in neutral markets because 
of Europe’s preoccupation with 
war, Jesse Jones, federal loan ad- 
ministrator, let it be known late 
last week that the government is 
ready to help the American export 
business. Both the Reconstruction 
Finance Corp. and the Export-Im- 
port Bank stand ready to extend 
financial aid. The Johnson Act, 
which prohibits loans to countries 
in default on previous American 
loans, does not apply to these in- 
| stitutions. 
| To return to some of the Detroit 
| Statistics on the last war, it is in- 
| teresting to note that production 
|of motor vehicles during the pe- 
'riod of the last war showed a 
! (See WAR, Page 8, Col. 1) 
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What About War ? 


(Continued from Page 1) 


1914, had on motor vehicle shipments can be seen from the 
reports of freight carloadings at automotive plants at that 
time. Starting in January, 1914, loading totaled 11,000 car- 
loads; February 12,000; March 15,000; April 16,000; May 
12,000; in June we got our first real inkling that war abroad 
was imminent, loadings dropped to 8,000 and again to 5,000 
in July. This, of course, was accentuated by a normal season- 
al decline. August showed greater strength despite the start 
of war with 9,000 carloads shipped; September 12,000; Oc- 
tober 12,000 and November and December each running 
above 7,000 units. 

In 1915 the trend of carload shipments of automobiles was 
firmer and above the line for 1914 throughout the year. 
Against 130,000 carloads of cars and trucks shipped in 1914, 
we shipped 192,000 in 1915; 271,000 in 1916 and 260,000 in 
1917. Our entry into the war, with plants turning to other 
production, cut the total in 1917 to 161,000 carloads. It 
climbed back to 284,000 in 1918. 

There are factors that should point to increased sales of 
cars following the recession anticipated immediately after 
hostilities abroad have started. War abroad would lead to a 
strengthening of our own defenses, which would put more 
men back at work and reduce present heavy relief rolls. 
Shipment of goods and materials to countries abroad would 
increase with a corresponding increase in use of shipping 
facilities here. The threat of increased prices for steel, rub- 
ber, wool and other materials which go into the make-up of 
an automobile would lead the thrifty to purchase early to 
avoid the penalties of rising prices. 


... and War at Home 


URING the past two years our domestic warfare against 
D a rising tide of automobile accidents and fatalities has 
borne fruit. The trend was switched and the decline from 
year to year was marked, if not remarkable. ; 

In the past two months, however, the trend again has 
switched for the bad. Fatalities during July and August were 
above a corresponding period last year and the trend was 
still upward. This is a challenge to everyone connected with 
the automobile industry. Some years ago, in the industry, it 
was unpopular to discuss automotive accidents and deaths 
as it was felt that such discussion would frighten the more 
timorous out of buying and using a car. Then it was realized 
that this very silence itself was, perhaps, a large contributor 

he growing accident rate. 
tO mne “laete Sar then brought to light and a strenuous 
campaign of education and law enforcement was inaugu- 
rated. Through the co-operation of the police, the industry 
and the public our accident rate did decline and continue to 
decline. Perhaps, the new upward trend today can be 
charged, to some extent, to the complacency of success. We 
can not let down our guard even for a moment. There are 
more cars in operation on our highways today than in any 
other period in our history. More than a sixth of these ve- 
hicles are more than 10 years old. These create a real prob- 
lem when running breast to breast with our swifter and 
safer cars of today on our more or less antique highways. 
The message of safe driving can never become trite so long 
as we have an accident on our roads. Dealers, newspapers 
and others should continue to drive it home. 

The center of safe driving is, to a great degree, located 
between the driver’s ears. We should bring home the fact 
that freedom from accidents is a mark of intelligence. 












DER I am writing this Friday 
TAG! morning, September first, 

which may be a date school 
children in the year 2000 will be 
trying to remember as the date on 
which the second World War 
started. When this column reaches 
you who happen to read it, two or 
three of the most important days 
in your lifetime and mine will have 
passed. The great capitols of 
Europe will have been bombed and 
gassed; countless thousands of in- 
nocent and life-loving humans will 
have been killed or maimed or 
else—the crisis will have passed 
and the school children which my 
radio tells me are now being 
evacuated from London into the 
outlying country districts will be 
coming back to their classrooms! 

* * * 


It is rather presumptuous on my 
part therefore, to even attempt a 
prediction as to what will happen 
over the next few months and yet 
probably the most selfishly inter- 
esting thing to each of us is “How 
is this war going to affect yours 
truly?” I’m giving in to the tempta- 
tion to discuss it in the column 
today, only because I would like to 
pass along an idea or two to the 
younger men in this industry of 
ours who were still in their early 
teens when the other war started. 

* * * 

If war in Europe is raging at 
the time you read this (as I hope 
to God it may not be) the first re- 
action will, if it follows the pattern 
of 1914, be a downward move on 
the stock market, a slowing up of 
retail buying and a general feeling 
of retrenchment in commitments. 
This will not last long however be- 
cause the commodity prices of 
farm, mine and petroleum products 
must immediately rise and as they 
are, after all, the basic industries, 
their prosperity is soon felt 
through every phase of business 
and we start the long prosperity 
swing which carried us to the 
giddy heights of the twenties. It is 
not pleasant to contemplate ex- 
changing human blood on the 
battlefields of Europe for prosper- 
ity in America but it is bound to 
happen just as it always has. His- 
tory never fails to repeat itself! 


* * * 


Now, if when you read this next 
Monday or Tuesday the powers of 
Surope have been sensible enough 
to get together around a confer- 
ence table and have agreed on a 
practical solution of the problems 
which the Versailles treaty left to 
be settled by another generation. 
Tf, I repeat, the war clouds have 
passed again, then I have the 
temerity to predict that the rise to 
better times which has been under 
way all through 1939 and is being 
more actively felt this Fall, will 
really surge forward to new heights. 
We have talked a lot about the 
pent-up buying power in America 
and it has been expressing itself this 
year unmistakably to all of us. The 
announcement, therefore, that the 
war clouds of Europe have passed 
and that we can settle down to an 
era of peaceful expansion in this 
country, will really release the 
flood gates of a prosperity which 
most of the young folks in the 
present generation have only heard 
about. 

* * ok 


Let any young man or woman 
who, from lack of experience feels 
that if war comes it will be the 
final blow to their prospects, study 
their economics on the effects of 
other wars on the United States 
whether or not we were a part of 
it.—G. M.S. 





Spiral Bound Almanacs 


We have a few specially bound 
19389 Automotive News Almanacs 
available at Two Dollars each, 
postpaid. If you have occasion 
to refer to the Almanac often 
we suggest ordering one of 
these spiral-bound copies at 
once. Address the Circulation 
News, De- 


Dept., Automotive 
troit, Mich. 
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Firing Up for Another Year—1940 





In This Corner— 


‘Likes Lamp Article...’ 


The views expressed in 
observed upon request. 


this column are those 
fare see contributions will not be accepted but 


of our readers. 
confidence will 





Very Good 


Inasmuch as we are supplying 
the Canadian commissioners with 
all the information that is avail- 
able with reference to Sealed Beam 
headlamps, I would appreciate it if 
you would send to my house five 
copies of your issue of Aug. 28, 
which carries a very good descrip- 
tion of this new lamp.—H. J. War- 
ner, Detroit. 


Registrations 

We would like to accumulate the 
new truck registration figures by 
states and makes for the first six 
months of 1939. 

You have been listing these in 
various issues starting with Jan- 
uary in the March 25th issue and 
the last we have noted were the 
May registrations in the July 31st 
issue. 

We are wondering if you have 
prepared the June figures by make 
and state and if we could get this 
in advance in rough proof form, it 
would be very much appreciated. 

No doubt this will appear in an 
early issue of Automotive News, 
but we would like to have this at 
the earliest possible date.—G. D. 
Shira, advertising manager, Cort- 
land, N. Y. 

Epiror’s Note: The six months 
truck registration table appeared 
in last week’s issue. June’s table 
is published on Page 14 of this 
issue. 


Financing 

We would like to obtain the fol- 
lowing statistics: (a) Total auto- 
mobile sales in United States for 
1938; (Answer: 1,891,021); (b) To- 
tal truck sales in United States for 
1938; (Answer: 365,349); (c) The 
percents of (a) and (b) financed 
through finance companies. (Ans- 
wer—49% for new cars; 59% for 


trucks).—R. D. McLellan, Ronalds 
Advertising Agency, Ltd., Mont- 
real. i 


| Coming Events | 


SEPTEMBER 
14-15—New York. National Assn. of 
Sales Finance Companies annual 
convention. 
14-16—La Crosse, Wis. Wisconsin Auto- 





motive Trade Assn. annual con- 
vention. 
OCTOBER | 
4-13—Cleveland. National Machine | 


Tool Show. el 
5-15—Paris. International Automobile | 


show. 
9-11—San Francisco. National Assn. of | 
Independent Tire Dealers conven- 


tion. 

12-21—London. International Automo- 
bile show. 

14-21—Rochester, N. Y.. Automobile 
show. 


15-21—Indianapolis. Automobile show. 
15-22—Los Angeles. Automobile show. | 
— New York. National Automobile | 
Ow. i 
16—New York. Society of Automo- | 
tive Engineers annual dinner. ' 
16-20—Atlantic City. National Safety 
Congress and Exposition. 
21-28—Detroit. Automobile show. 
21-28—Buffalo. Automobile show. 
21-28—Newark. Automobile show. 
21-28—Baltimore. Automobile show. : 
21-28—Pittsburgh.. Automobile show. 
21-28—Milwaukee. Automobile show. 
21-28—Toronto. National Motor Show | 
of ada. 
22-28—St. Louis. Automobile show. 
23-24—C hicago. American Trucking | 
Assns. annual meeting. ‘ j 
23-28—Hartford, Conn. Automobile | 


show. ; 
oe. 1—Philadelphia. Automobile 


Ow. i 
27-Nov. 6—Budapest. Annual automo | 
bile show. ! 


NOVEMBER 
2- 3—Tulsa, Okla.—SAE fuels and 
lubricants meeting. 
3-11—San Francisco. Automobile show. 
4-12—Chicago. Automobile show. 
8-16—Chicago. National Motor Truck 
Show. Navy Pier. 
10-18—Glasgow. Automobile show. 
30-Dec. 3—Sioux Falls, S. D. Automo 
bile show. 


DECEMBER 
4- 5—Butte, Mont. Montana Automo 
bile Dealers Assn. anual conven 


tion. 
11-16—Chicago. Automotive Service 10 
dustries Show. 
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It All Adds Up. 


When The Chrysler Corpo- 
ration Invests Millions to 
Increase De Soto’s Plant 


Facilities ... Something Big 
Is About to Pop! 


DE SOTO IS SET UP TO TURN CARS OUT IN 
VOLUME! I never dreamed that De Soto had one of the 
most modern plants in Detroit. And when I went through 
that mammoth factory and saw an assembly line capable 
of producing a car-a-minute, I started to do some thinking. 


i KNOW THAT ALL THE RESOURCES OF THE 

CHRYSLER CORPORATION ARE IN BACK OF 

THEM! Tremendous purchasing power—years of expe- 

rience in learning what people want—brilliant engineer- 
ing—men, machines and money—everything it takes to 

really go places in the automobile business. 


a 
| eo 
a 
if 
+ 
ii 
ie 
He, 
hi : 


MAYB E THERE’S SOMETHING TO ALL THIS 
GOSSIP! I mean all these rumors I’ve heard about 
De Soto’s new dies, new machinery, and new production 
facilities. The more I think about it, the more convinced 
I become that the Chrysler Corporation is about to launch 
a great new De Soto. I may be wrong. But... 


HERE’S MY TIP TO YOU... 


/Keep Your Eye on | 
1 De Soto in 19401} 
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Preparations B 
for Exhibit Space 


Drawing 


Will Be Held This Week 


CHICAGO. — Manufacturers are 
showing enthusiastic acceptance of 
plans to make the 1939 Automotive 
Service Industries Show an unusu- 
ally complete merchandising expo- 
sition at which suppliers and dis- 
tributors will engage in a solid 
week of conferences built around 
marketing plans for 1940, accord- 
ing to A. B. Coffman, show man- 
ager. The show will be held in 
Navy Pier here Dec. 11-16. 


Best evidence of manufacturer 
interest in broadening the mer- 
chandising aspects of the show is 
seen in the number of space appli- 


War 


(Continued from Page 5) 
sharp increase and that the in- 
dustry actually reached its first 
million-vehicle year during that 
period. Of course, we must re- 
member that the industry at that 
time was just feeling its oats, and 
we can scarcely expect that a 
similar gain will be registered now. 
On the other hand, the figures do 
shew that war did not in any sense 
discourage the use of automobiles 
even in private service when fuels 
were difficult to obtain. 


Starting with a production of 
485,000 cars and trucks in 1913, the 
count climbed to 569,054 in 1914, 
the year in which the war started. 
In 1915 the total was almost 
deubled with 969,930 units. In 1916 
the total climbed again to 1,617,708, 
the first million year for the in- 
dustry. In 1917, the total rose still 
higher to 1,873,904. With the 
United States actively at war in 





. 1918 and motor plants busy with 


production of war materials, the 
count dropped to 1,170,886. 


Of this production the great bulk 


; were passenger cars, although at 


that time trucks really began to 
come into their own. Of the out- 
put in these war years, including 
1913 and 1918, the passenger car 
total was 6,115,942. Trucks totaled 
570,412. Our domestic registrations 
of passenger cars in that time in- 
creased 4,427,365 while trucks in- 
creased 461,200 units. That is, our 
passenger cars in use in 1913 to- 
taled 1,194,262 and in 1918, they 
were 5,621,617. Our trucks in 1913 
totaled 63,800 and by 1918 they 
totaled 525,000. 
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PRECISE 


OPERATION WITH SAE 3140 


The part alloy steels play in vital 
parts of hard working equipment 
is well illustrated in a newly de- 
veloped Hartford “Super-Spacer.” 
This Super-Spacer permits rigid 
control of precise machining oper- 
ations. It is an attachment for ma- 
chine tools which speeds up turn- 
table milling, general milling, drill- 
ing, jig-boring, etc. The Super- 
Spacer is made by the Hartford 
Special Machinery Company, Hart- 
ford. Although simple in appear- 
ance, this fixture is extremely 
rugged because it incorporates 
special materials to assure its pre- 
cise functioning under heavy-duty 
operating conditions. The index 
plunger operating pinion, very 
heart of the device, is forged from 
SAE 3140 steel, a Nickel-chromium 
steel, hardened and drawn. Ac- 
cording to the designers, this type 
of material was selected to provide 
rugged construction with good 
machining qual- 
ity and ample 
strength. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 








cations received up to the dead- 
line established by the show com- 
mittee for qualifying for positions 
in space drawings classified in ac- 
cordance with the number of years 
of continuous show participation. 
When the deadline was reached 
there were 11 more applicants for 
space than there had been at the 
same time last year. 

This is significant because of the 
fact that previous shows have at- 
tracted a high percentage of all 
manufacturers distributing their 
products through automotive 
wholesalers and because practi- 
cally all of them make every effort 
to qualify for their proper position 
in the space drawings. 

Coffman also reported that the 
promotion program, which is urg- 
ing manufacturers to plan their 
exhibits in keeping with the show 
committee’s plans to broaden the 
scope of the show, has stimulated 
interest with every indication that 
exhibitors are making particular 
efforts to follow the recommenda- 
tions being made. 

Experience of previous years in- 
dicates that a number of addi- 
tional manufacturers will file 
space applications before the 
drawings are held at the Hotel 
Astor in New York on Sept. 8. 


Chevrolet Sales 
Continue Gains 


In Mid-Augt 


ist 


DETROIT.—Chevrolet’s sales 
gain over 1938 carried over into 
mid-August, according to figures 
released here by Central Office. 
Although dealer stocks are down, 
reports from the field indicate that 
increases over last year are con- 
tinuing as the model year nears a 
close. 

For the period ending Aug. 20, 
Chevrolet dealers sold at retail 
14,871 new passenger cars and 
trucks, a 12.1 per cent increase 
over the 13,261 sold during the 
same period in 1938. For the 
month to date in 1939, a total of 
32,507 new units have been re- 
tailed, a gain of 12.7 percent over 
the 28,838 sold during the same 20 
days in 1938. 

Used car sales are likewise up. 
Chevrolet dealers report 37,707 
units sold in the Aug. 20 period 
this year as against 34,369 in the 
same period last year. Thus far in 
August, 75,073 used cars have been 
sold, a gain of 11.3 percent over 
the 67,427 units sold during the 
first 20 days of August in 1938. 





Auto Radio Dealers 


Form Assn. in N. Y. 

NEW YORK.—Maurice B. Mc- 
Cullough has been elected presi- 
dent of the Auto Radio Dealers 
Assn., Inc., a new group organ- 
ized here to deal with problems 
facing the automotive radio trade. 
The organization’s program, as 
announced by George Aldrich, 
secretary, aims at improvement of 
all phases of the business, includ- 
ing greater and more efficient 
service, higher standards of qual- 
ity and a fair system of prices. 
Other officers are, vice-president, 
George Levine; treasurer, Sid 
Barry, and chairman of the board 
of directors, Fred N. Dagavar. 
Travis S. Levy is general counsel. 


Grease Institute Conclave 


Plans Nearly Completed 

CHICAGO.—Plans are being 
completed for the seventh annual 
convention of the National Lubri- 
cating Grease Institute, to be held 
at the Stevens hotel here Oct. 2-3. 

Convention committee, headed 
by F. C. Kerns, is arranging a pro- 
gram pertinent to the industry as 
a whole, with technical papers on 
raw materials, grease manufacture, 
merehandising, application and its 
use, equipment and its use, etc. 

Chris Sinsabaugh’s sparking 
“Sparks” column is read by the “wide- 
‘awake” in the industry. 








Funfest for Chevrolet 


came Pe 





§ a 


KEEPING SCORE as Chevrolet’s top-rankin 


aan seit ne 


Men... 





field organization oxeeasves 


frolicked at the Old Club recently, was M. E. Coyle, general manager. W. G. 
Lewellen, assistant general sales manager, right, looks on as Coyle tabulates 
the runs in an East vs. West baseball game, staged as part of the festivities in 
connection with the annual funfest given by Chevrolet for its leading regional 


and zone personnel. 





J. 


E. JOHNSON, right, formerly assistant general sales manager of Chev- 


rolet, who recently accepted the post of director of sales for General Motors of 


Canada, 


Ltd., was on hand for the 400 Club party given by Chevrolet, and is 


shown here with W. E. Holler, general sales manager, left. 





C. P. FISKEN, Chevrolet advertising manager, right, presented prizes won 


by the Chevrolet men at their yearly outing. 


K. M. Chase, regional manager 


of the Atlantic Coast region, is the lucky winner here. 





A FOURSOME which meets annually at Chevrolet’s Old Club 
rf Neebe, of Campbell-Ewald Co.; Fe 
assistant general sales manager of Chevrolet; W. 


posed of, left to right, J. H. 


gional manager, Flint region, and G. 
Atlantic Coast region. 








perty is com- 
ix Doran jr., 
P J. Graveson, assistant re- 
R. Weeks, assistant regional manager, 





Neb. Car Sales Show Drop 


But Crops Presage Upturn Pe 


LINCOLN, Neb.—Slowed down 
by the excessively hot weather 
and overtaken by the _ seasonal 
absences on vacation, sales on 
both new and used cars have 
slackened appreciably throughout 
the state. 

However, in the eastern sec- 
tion corn crop_ prospects. are 
bright, and September sales will 
be brisk. 

Nebraska has a new source of 
sales this year. In the North Loup, 
Middle Loup and Tri-County irri- 
gated regions, corn will average 
from 60 to 80 bushels to the acre 
on land that has not raised even 
average crops for more than five 


years. In all this territory the de- 
mand for new and used cars and 
for new trucks will be unprece- 
dented, it is believed. 

“The cattle country will come 
into its own this year,” according 
to Jim Murray of Sargent. “The 
irrigated farms of the North Loup 
will provide the corn, alfalfa and 
roughage to enable cattlemen to 
cash in after a good season on the 
range. Conditions indicate a re- 
turn to the prosperity of 10 years 
ago.” 

Lincoln dealers are planning 
aggressive sales campaigns for the 
period of the Nebraska state fair 
Sept. 3-8. 


eing Pushed for Annual ASI Show 





Dodge Switches 
Its Personnel in 


Various Districts 


DETROIT. — Appointments ang 
transfers in district representation 
of the Dodge organization are an. 
nounced by J. W. Hutchins, as- 
sistant general sales manager. 


Three of the shifts affect the 
Atlanta region where J. W. Russel] 
has been transferred from the 
Macon district to Jacksonville as 
district representative. A. L. Davis 
is transferred from the Jackson- 
ville district to Macon as district 
representative. R. C. Stone jigs 
transferred from the Montgomery 
district to Birmingham as district 
representative. 


In the Cincinnati region, 4. 
Krueger is assigned to Nashville 
as district representative. G. H. 
Franz is assigned to the Hunting- 
ton district. 


In the Pittsburgh region, K. H. 
May is assigned to Wheeling as 
district representative. 


In the St. Louis region, C. q. 
Turner is assigned to the Jackson 
district, a post in which he suc- 
ceeds H. N. DeWitt who is trans- 
ferred to the South St. Louis 
district. C. W. Corcoran is assigned 
to the Memphis district. 





Charges Denied 
In Hu pp 


DETROIT.—Charges of waste by 
the officers and directors of the 
Hupp Motor Car Co. were denied 
last week in an affidavit filed in 
federal court here by Hal H. 
Smith, Detroit attorney, in answer 
to a $2,500,000 suit filed earlier this 
month by Jay FE. Darlington, 
Hammond (Ind.) stockholder. 

Smith and other partners of the 
law firm of Beaumont, Smith and 
Harris were named defendants in 
the suit along with other directors 
and officers of the Hupp company. 

Smith’s affidavit denied in gen- 
eral the plaintiff's charges that 
funds of the company were dis- 
sipated needlessly, that false state- 
ments were made in an SEC reg- 
istration for a loan, that Smith 
and others obtained large amounts 
for what the suit called “pretended 
services” and that Smith domi- 
nated the board of directors. 

Smith’s affidavit accompanied a 
motion that asked for a fuller bill 
of complaint and asked that cer- 
tain parts of the present com- 


Suit. 


plaint be stricken out as being ir- | 
relevant, untrue and unproved. A | 
second motion which was entered | 


asked that the plaintiff be re- 
quired to post court costs in ad- 
vance on grounds that the suit 
was not based on fact. 


Charles F. Foley 


LOCKPORT, N. Y.—Charles F. 
Foley, 71, secretary and former presi- 
dent of the New York State Automo- 
bile Assn. and a director of the Amer- 
ican Automobile Assn., died here last 
week after a lingering illness. 


To feel the pulse of the industry, 
consistent reading of Automotive News 
is a necessity. 
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Machine Tool Show Sees Record Crowds, Exhibits 


Officials Complete Program 
For Meetings at Congress 


CLEVELAND. — With every 
square foot of available space 
taken, it is expected that the 1939 
Machine Tool Show will be the 
most comprehensive assembly of 
machine tools and machine tool 
acoessories ever displayed. 

Based on the heavy advance reg- 
istrations pouring in, including 
those from a score of foreign 
countries, Walter W. Tangeman, 
chairman of the show committee, 
and vice-president of the Cincin- 
nati Milling Machine Co., predicts 
that attendance of industrial exec- 
utives at the Oct. 4-13 show will 
preak all previous records. 


Actual exhibit space will total 
150,000 square feet, nearly 15 per- 
cent over that of the 1935 show. 
Special lighting has been arranged 
in the exhibit halls, and the phys- 
ical arrangement of the exhibits 
themselves has been planned with 
a view toward insuring maximum 
visibility and minimum crowding. 

The schedule of programs of the 
organizations participating in the 
Machine Tool Congress, to be held 
in conjunction with the National 


Europe Situation 
Carries Motor 


Stocks Downward 


NEW YORK.—Erratic move- 
ments in securities, including those 
of automotive companies, con- 
tinued on the stock exchanges 
during the past week. The chief 
contributing factor, of course, has 
been the European situation. The 
hour by hour improvement or de- 
terioration in the situation abroad 
could almost be followed by refer- 
ence only to the stock market. 


And always the market was re- 
flecting the immediate rather than 
the longer-term effects of a Euro- 
pean war on the American econ- 
omy, leaving the longer-term ap- 
praisal to be worked out after all 
the adjustments of an early war 
period had been made. 


It was apparent last week that 
the final effect of a war on many 
phases of American business would 





STOCK PRICE AVERAGES 
Last This Year 
- Week Week Change Ago 
24 motors 30.39 31.53 +1.14 31.06 
10 car-truck co.’s 32.13 33.36 +1.23 32.51 
10 parts-acces. . 22.74 23.47 +0.73 28.62 
4tire-rubbers . 22.93 23.74 +0.81 25.11 





depend in large degree upon the 
ultimate action by Congress on 
neutrality legislation. It was wide- 
ly felt that actual outbreak of hos- 
tilities would be quickly followed 
by some revision of the neutrality 
law as it now stands. 


In the week, covered by the 
AvToMotive News stock price aver- 
ages, it happened that the Euro- 
pean situation improved near the 
end of the period and_ stocks 
ee to put them ahead of the 
ike period of the preceding week. 


_ The business outlook from the 
automotive standpoint continued 
oa and there was nothing 
e domestic situation to change 

€ prospect of improving business 
or several months ahead. 





600 Attend Chevrolet 
Out at Buffalo Club 


BUFFALO, N. Y.—A full day of | 
activity, marked by a | 


outdoor 


dinner in the evening, featured the 


oo annual outing of the Chev- | 
et Motor Co. at the Automobile | 


Club of Buffalo. 


cnelors, Sales managers, 
Sed car salesmen and service and 


i managers of the Buffalo 
York comprising Western New 
were “ Northern Pennsylvania, 
Chevecia ebrating the victory of 
sites ae in taking first place in 
of — the first seven months 

ve’, according to T. Eliason, 


zone sales 
ae Sales Manager and honorary 
airman of the outing. 


The 600 participants, including | 
new and | 


Machine Tool Show, has been com- 
pleted, it is reported by A. C. 
Danekind of the General Electric 
Co., who is president of the Con- 
gress. The schedule is as follows: 

Oct. 4—National Electric Manu- 
facturers Assn., Hotel Cleveland 
ballroom 8:00 p.m. 

Oct. 5—American Society of Me- 
chanical Engineers, Machine Shop 
Practice division, Hotel Cleveland 
ballroom, 8:00 p.m.; American So- 
ciety of Tool Engineers, Inc., Cleve- 
land Engineering Society quarters, 
Guildhall, 8:00 p.m.; General Elec- 
tric Institute open house program 
and lighting demonstration, Nela 
Park, 7:30 to 10:00 p.m. 

Oct. 6—American Society of Tool 
Engineers, Inc., dinner meeting, 
Hotel Statler ballroom, 6:30 p.m.; 
National Assn. of Foremen, Music 
Hall, Cleveland public auditorium, 
8:00 p.m. 

Oct. 9--American Foundrymen’s 





JOHN R. COBB, English _~- king, 
s shown 

d th > 1940 Hudson Eight stock sedan which he drove 
vocerd “of ‘93.9 miles per hear on the Bonneville Salt Flats near Salduro, 


record of 368.85 miles per hour, 





‘|Farm Income 


d holder of the world’s land speed 
here beside his Railton Red Lion racer 
to a new ae 

ah. 


Both records were timed by the same equipment and under the official super- 


vision of the contest board of the American 


Assn., Inc., dinner meeting, Hotel 
Hollenden ballroom, 6:30 p.m.; 
symposium on_ castings, Hotel 
Hollenden ballroom, 8:00 p.m.; As- 
sociated Machine Tool Dealers of 
America, dinner meeting, Hotel 
Cleveland ballroom, 6:30 p.m. 

Oct. 10— Cleveland Engineering 


utomobile Assn. 


Music Hall, Cleveland public audi- 
torium, 8:00 p.m. 

Oct. 11—Society of Automotive 
Engineers, Inc., dinner meeting, 
Hotel Cleveland ballroom, 6:30 p.m. 

Oct. 12—General Electric In- 
stitute dinner meeting and lighting 
demonstration, Nela Park, 6:30 


Society, Machine Design division, | p.m. 


In July Rises 
7% Over June 


WASHINGTON. — Cash income 
from farm marketings in July to- 
taled $534,000,000, it is estimated by 
the U. S. bureau of agricultural 
economics. The July income was 7 
percent larger than the estimate 
for June but was 12 percent small- 
er than the $609,000,000 reported 
for July last year. 

Government payments to farm- 
ers in July amounted to $36,000,- 
000 compared with $51,000,000 paid 
in June and $34,000,000 in July 
1938, it is stated. Including govern- 
ment payments farmers’ income 
this July totaled $570,000,000 com- 
pared with $552,000,000 in June and 
$643,000,000 in July 1938. 

In the first seven months of 1939, 
farmers’ income from marketings 
totaled $3,501,000,000 and was 5 per- 
cent smaller than’ the estimate of 
$3,693,000,000 in January-July last 
year. 
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sults. 
with it.” 





DETROIT OFFICE: 3-101 General Motors Bidg. 


188 


Why? .Three of San Francisco's 188 
Monitor advertisers say: 

“We have been using the Monitor 
advertising 
years and it is one of the few 
mediums to which we can trace re- 
We 


“A careful record has been kept 
for the past two years of advertising 


columns for _ several 


are entirely satisfied 


my advertisement . 
tian Science 





San Francisco retailers advertise 
in The Christian Science Monitor 





results, and The Christian Science 
Monitor advertising shows the low- 
est cost of inquiries of all media.” 

“Il have had so many responses to 


. in The Chris- 


Monitor. Orders have 


come from all parts of the country.” 


Similar results are obtained by 


advertisers—both retail and general 
—in more than 800 American cities. 


(Names of all advertisers quoted given on request) 


THE CHRISTIAN SCIENCE MONITOR 


A DAILY NEWSPAPER FOR ALL THE FAMILY 
Published by The Christian Science Publishing Society, One, Norway Street, Boston, Massachusetts 


OTHER BRANCH OFFICES: New York, Chicago, 


Los Angeles, Seattle... 


Fairchild. Aerial Surveys 
from Clyde Sunder 





Miemi, %. Lowis, Kanses City, Sen Frencisce, 
London, Peris, Geneve. 
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Special to Automotive News 

MADISON, Wis.—The state leg- 
islature last week passed bill No. 
473, S, which creates a new motor 
vehicle department to take over 
activities now being performed by 
several departments, principally 
the secretary of state’s office. 

The measure gives the new de- 
partment the right to regulate 
school busses; it leaves state oil 
inspectors in the state treasurer’s 
office; it leaves the regulation of 
weights and measures in the de- 
partment of agriculture; it pro- 
vides for the transfer of present 
civil service personnel; it length- 
ens the terms of the $5,000-a-year 
director from two to six years and 
it provides that three division di- 
rectors shall get no more than 
$4,500 a year. 

Becoming effective Aug. 26, with 
their official publication, were bills 
No. 363, A, and 511, A. The first 
provides for the regulation of per- 
sons renting or leasing motor ve- 
hicles, while the second provides 
that the legal date of application 
for motor vehicle licenses shall be 
the date of application instead of 
the date of the bill of sale as 
under the previous law. 

Also enacted is the Youngblood 
bill, No. 655, A, which provides 
that where motor vehicles are op- 
erated in excess of the licensed 
gross weight, such vehicles shall 


Wyo. Road Chief 
Attacks State’s 


Vehicle Taxation 


CHEYENNE, Wyo.—The motor 
vehicle fee and tax laws of Wyo- 
oming are “discriminatory regula- 
tions” and “class legislation for 
the benefit of the few,” it is 
charged by Frank Kelso, superin- 
tendent of the state highway de- 
partment. He declared that, with 
the exception of caravan operators, 
Wyoming passenger car owners 
pay more for traveling over their 
own roads than do any other mo- 
tor vehicle operators, and he 
urged that the laws be changed by 
the next legislature. 

He presented tables prepared on 
a basis of amount paid for each 
type of vehicle per thousand ton 
miles, showing that the Wyoming 
passenger car owner pays $1.84 for 
the thousand ton miles. The driver 
of the foreign passenger car pays 
$1.42, buses $1.53, and single unit 
trucks $1.66. These figures take 
into account the motor vehicle 
registration fee, gasoline tax and 
compensatory fees. 

“Probably the most startling 
fact,’ declared Superintendent 
Kelso, “is that vehicles being 
towed through the state, the cara- 
van movements, are assessed $8.42 
per thousand ton miles, which is 
4% times as much as is paid by 
the Wyoming car owner. This is 
why these caravans are routed 
around Wyoming and is a direct 
cause for a greatly reduced state 
income from such fees.” 


CIG Promotes Price 


To General Manager 
CHICAGO.—C. T. Price has been 
appointed vice-president and gen- 
eral manager of the Compressed 
Industrial Gases, Inc. Price has 
been vice-president in charge of 
sales. 

Other changes in the company 
are announced by Price. He has 
appointed F. M. Wyman as gen- 
eral sales manager and R. G. Wil- 
son as assistant general sales 
manager. The medicinal gas sales 
division will be under the jurisdic- 
tion of P. G. Wesley, of Philadel- 
phia. A. H. Steinbrecher continues 
in his post of vice-president and is 
assistant general manager in 
charge of production. H. B. Pear- 
son jr., has been advanced to sec- 
retary and treasurer and the new 
general accountant is G. R. Kall. 


New Grinder Offered 


CHICAGO.—A new rotary air 
grinder for small-wheel work, known 
as the Thor “Bantam,” has just been 
announced by the Independent Pneu- 
matic Tool Co. It is but 54% inches 
long and weighs only 18 ounces. 
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Wis. Centralizes Motor 


Vehicle Dept. Activity 


be re-registered at the increased 
weight without a forfeiture of the 
original license. 


Introduced in the legislature is 
the Murray bill, providing for a 
store tax and designed to take the 
place of the $100,000 chain store 
tax eliminated from the adminis- 
tration’s revenue bill. 


Under the measure, every store 
in the state, including filling sta- 
tions, would be required to pay a 
50 cent registration fee and a $2 
license to do business. In addition, 
chains of all types, having from 
two to four stores would be re- 
quired to pay $5 on each store; 
chains of five to eight stores, $30; 
chains of nine to 15 stores, $75; of 
16 to 24 stores, $125, and all over 
24 stores, $200. 


Edward J. Connolly 


GRAND RAPIDS, Mich.—Edward J. 
Connolly, 48, president of the Hayes 
Body Corp., was fatally stricken with 
a heart attack Aug. 20 on the Cascad 
Hills Country Club golf course. 








NEW FABRIC FOR CARS. P. B. Baldwin, — sales manager, left, and 
W. F. Bird, director of research and technical control for Collins & Aikman 
Corp., examine a piece of canda cloth, new type of automotive upholstery fabric 
developed by the company for the 1940 cars. It will be available in many of 
the new models. 





week opened his own general re- 
pair establishment, the Clemons 
Motor Service, Inc., at 20 Kenilworth 
Ave., just east of Woodward avenue. 
The new garage has facilities for 
bumping, painting, general mechan- 
ical work, brake, frame, electrical 
and tire service, and lubrication. 


Repair Shop Is Opened 


In Detroit by Clemons 
DETROIT.—Charles F. Clemons, 
former service manager for United 
Motors Service in Detroit, and prior 
to that service manager for Buick 
in Ohio, Michigan and Indiana, last 





—__—— 





Report Condemns 
Trade Barriers, 
Chain Store Ta, 


NEW YORK. — Interstate trad 
barriers and chain store taxes Pie 
condemned in a report of re 
Twentieth Century Fund's distri 
bution committee. ‘ 


A section of the report i 
with legislation urges the toe 
ate repeal of all laws designed t, 
preserve or destroy some Special 
group in the distribution structure 
Chain store tax laws are cited a 
an outstanding example. The com 
mittee declared that “attempts ty 
freeze the structure already in ex. 
istence, or to control the proces 
of its development, or to tax cer. 
tain types of distributors out of 
existence, or to give special goy. 
ernmental aid to others are * ¢: 
attempts which cannot be justified 
as a rule, on economic grounds,” | 


Interstate trade barriers ay 
scored by the report in a recom- 
mendation urging “the prompt re. 
peal of all state legislation ¢. 
signed to discriminate against the 
products of other states and to rp. 
strict the free movement of good 
between the states.” 
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plans Furthered 
For ‘Wheels of 


Progress’ Show 


RE.—E. S. Quarnges- 
BALTIMY chairman of ae 
: 5,” announces the en- 
of am oe Senia Solomonoff, 
formerly of the Imperial Russian 
Ballet and the recent Shrine 
ageant, to direct the special 
features in connection with the 
pectacular cavalcade of transpor- 
tation and safety which will take 
place on Saturday, Sept. 16, at the 
Baltimore Municipal Stadium. 
According to Quarngesser, every 
of highway transportation 
from the earliest days of American 
colonization will combine with ac- 
tion events, including a race be- 
tween an ostrich, a horse, and a 
man; demonstrations by _ skilled 
roving ground drivers of Amer- 
ica’'s largest automobile manufac- 
turers, and “See Yourself as 
Others See You,” depicting all 
types of poor driving. 


Underlying every phase of the 
show will be a theme of safety, 
for it is the hope of the Highway 
Safety Committee that “Wheels of 
Progress” will help to focus at- 
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PRIVATE PREVIEW. William S. McLean, left, director of advertising for 
Fisher Body, — out the features of the new ‘“‘Unisteel’”’ turret top bodies 


being prepare 


for the 1940 General Motors cars to Kaye Don, British sports- 


man and Pontiac distributor in England. Don, who made the trans-Atlantic 


crossing aboard the “Yankee Clipper 


a few days. 


* for a quick look at the new models, was 
in Detroit last week. He will return to Lond 


on from New York by air within 





tention on practical standards of 
good driving. School children will 
give exercises in highway safety 
work, and expert drivers will give 
demonstrations of accuracy in 
handling the heaviest vehicles. 


Controls Dealership 
CHARLOTTE, N. C.—Lee A. Folger 
has purchased his associates’ interests 
in Lee A. Folger, Inc. Hereafter, the 
firm will engage a in Buick 
cars and will cease to handle the 
Pontiac line. 
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erts Praise 


Sealed Beam Headlight 


ANN ARBOR, Mich. — Traffic }dents of Ann Arbor who took ad- 


specialists from 32 states, who at- 
tended the National Institute for 
Traffic Safety Training, here last 
week, found in the automobile in- 
dustry’s new Sealed Beam head- 
lights fresh hope for greater safety 
and comfort in driving after dark 
and an effective approach to the 
problem of reducing night acci- 
dents. 


This consensus followed a pre- 
view of the lights held during the 
closing session of the Institute, 
which featured many new tech- 
niques for assuring more efficient 
and safer highway transportation. 
It was the first general preview 
since the automotive industry an- 
nounced progress in improving 
headlights. 


Actual road demonstration of 
the new Sealed Beam lights at- 
tracted widespread attention 
among the traffic engineers, po- 
lice officers, safety directors, teach- 
ers of safety education and resi- 


da DIGGER TARGET!” 





Tuese DAYS—no motor car dealer in his right mind 
wants to fire away at too small a mark. 

In other words, you want a market that’s big—you 
want a chance to sell anyone a car, whether he’s in the 
low, the medium, or the top ring of motor car buyers. 
Right! You score more often on that kind of target. 

And that, gentlemen, is precisely the kind of target 
Packard offers you for 1940. Packard offers you a line 
of cars that covers the whole field of motor car buyers 
—a line of cars that makes one big bull’s eye out of 
the whole market! 

And if that brief peek looks like a preview of the 
Promised Land to you—take a good square look at 
the whole Packard picture. 


1940's biggest chance! 


Here is a statement we can make without using a drop 
of brag: the hot line for 1940, the car that’s going places 
ts Packard! 

Reasons? Look!—last May we ran Packard prices 
through the wringer. We squeezed them down as much 
as $300—yet we never cheapened a bolt on the cars them- 
selves. We did it by completing a huge 4-year plan 
that made possible a new and permanent price-and- 
value policy for Packard. 

Result? Packard sales made a leap of 65%! Think of 
it! And now—now we’ve downed these prices even 
lower! Packard’s 1940 prices are down to a record, 
all-time low! 

What’s happened? Listen to what dealers say: 
“already sold nearly as many cars as we did all last 
year”... “sold 8 the first day—appraised 37” . . . 
“made 78 sales since return from Convention—we’re 
going to town!” All over the country, dealers are 
saying, “Packard is the hot line for 1940!” 


1940's greatest cars! 


We know it takes more than price to be the big hit in 
this business—and we have it! Packard has the biggest 
package of looks, styling, performance and value this 
industry has ever seen! 

1940’s Packards are the greatest cars that ever spun a 
Packard hubcap! See them. Drive any one of them— 
and your eyes will widen. 

When these cars made their No. 1 bow on August 8th 
—4,000 Packard men practically cheered the house 
down! Old-timers—dealers who’ve been with us for 
25 years—called this new line-up “The greatest oppor- 
tunity Packard has ever given us!” 

And—and here’s the pay-off; they placed the biggest 
batch of advance orders Packard has ever known! Not 
merely because Packard has put world-beating per- 


formance, beauty and luxury into four great cars— 
but because Packard has put a bigger, broader market 
into their laps! 


1940’s most elbow room! 


When you're in this business you don’t want to be 
jostled by too many fellow dealers. And Packard sees 
that you aren’t. Packard gives you room enough to 
make money. 

And lines enough—you don’t get just part of the 
line, you get the whole line, a fair crack at the whole, 
motor-buying market. 

Add these things up, and the total is something 
worth serious thought. And we can show you plenty 
more reasons for putting ““Packard” on your window. 
Hand the “telegram” below to your nearest operator— 
and send it collect. Or mail it and get the whole 
Packard story. 


THE FINEST NAME IN THE INDUSTRY. 


PACKARD 
Sf 0 6300 


LOWEST PRICES IN 
PACKARD HISTORY! 
delivered in Detroit, State taxes extra 


W. M. PACKER, 
Vice President of Distribution, 
Packard Motor Car Company, Detroit 


I'LL LISTEN! Gi ; 
Packard story. Give me the whole 1940 
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vantage of the opportunity to see 
the result of the automotive in- 
dustry’s research in meeting the 
need for better illumination on the 
road at night. 


Prior to the road demonstra- 
tion of the new lights, enrollees at 
the Institute were given detailed 
information on the new headlight 
system and were informed that, 
while there is only one-third as 
much traffic on the street and 
highway at night, two-thirds of all 
fatal accidents occur after dark. 


Spokesmen for the industry ex- 
plained that safety and comfort 
have been the paramount con- 
siderations in the development of 
the new headlighting system. To 
accomplish this objective, it was 
asserted, the automotive and elec- 
tric industries in collaboration 
with state motor vehicle depart- 
ments pooled their engineering 
and research resources to create 
better illumination for night time 
drivers. 

It was the general opinion of 
the traffic specialists, witnessing 
the preview, that the new head- 
lights to be featured on the great 
majority of 1940 cars will offer 
greater safety by enabling motor- 
ists to see better for a greater 
distance and with a greater ease 
and greater comfort by reason of 
more light and greater accuracy 
in control, resulting in less eye- 
strain, fatigue, and less annoyance 
from glare. 


Many of the traffic specialists 
declared that the new headlights 
represent perhaps the _ greatest 
single contribution yet made to 
the national effort to minimize the 
hazards of road use after dark. 


Seattle Dealers 
Likely to Stage 
1939 Car Show 


SEATTLE.—The Seattle - Auto- 
mobile Dealers Assn. is furthering 
plans for the proposed Seattle 
automobile show. 

Considerable sentiment has de- 
veloped in favor of having a show, 
with Nov. 4-11 as the dates in 
mind. Carl Heussy, secretary-man- 
ager, has been instructed to obtain 
data as to entertainment features 
available and their cost. A meeting 
will be held shortly when final de- 
cision will be made. 


Locally considerable optimism 
prevails over the 1940 car model 
year. There appears to be no “dis- 
tress stock” with local dealers, all 
but one or two having cleaned up 
very nicely on 1939 models, and 
ae “the situation well in 

and.” 


Used car inventories are in 
good shape in this area, too. With 


exception of two or three dealers, 
they are not out of line. 


Bantam Sales Hit 
New Peak in Aug. 


BUTLER, Pa.—Bantam’s domes- 
tic shipments for August hit the 
year’s high, beating July by 6 per- 
cent, while the increase over Au- 
gust, 1938, was 44 percent, accord- 
ing to Francis H. Fenn, general 
manager of American Bantam Car 
Co. 











Foreign Machine Tool 


Sales Hit New High 


DETROIT.—Machine tool buying 
in July by foreign countries was at 
a record high, exceeding consider- 
ably the record levels of the 1928-29 
boom, it is reported here. 

Although the National Machine 
Tool Builders Ass’n no longer breaks 
down the index into foreign and 
domestic components, it is under- 
stood that for July about 60 per cent 
of total incoming business origi- 
nated abroad, an even higher per- 
centage than in June, when less 
than 55 per cent came from foreign 
sources. 


Fourth Dimension, a regular feature 
by Pete Wemhoff, offers news of auto- 
motive advertising. 
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The News of Automotive Advertising 


By Pete Wembhoff 
















pue to the automotive industry’s current short-range out- 
otivated by European war jitters—the more flexible 


____|gdvertising media are expected to garner the bulk of new 


Arizon} oar adver 
car a ‘ é 
omething definite material- 


es on the European situa- 

































,{tion. ictal 
Currently company officials are 
eeling their way slowly on the 


ions appear to be in for biggest 
elamed share of ad appropriations. 


38 Spenders 
Advertising expenditures of the 
nutomotive industry in daily and 
Sunday newspapers, in 760 cities 
—Hyf more than 10,000 population in 
Tdahihin U. S. last year, totaled $21,- 
73,391, an amount topped only by 
sbhe food industries, according to a 
study based on figures compiled by 
Indian Media Records, Inc., 
ounced by the Bureau of Adver- 
ising, American Newspaper Pub- 
ishers’ Assn. 
A list of the 100 largest in- 
jividual newspaper advertisers last 


entuckPorp. was third with an expendi- 
re of $5,131,475; Chrysler Corp. 
as fourth with $3,391,903 and 





oldings 
Chicago Herald - Examiner, 
morning tab, merged last week 
with Chicago American, Hearst’s 
jeveing print. Herald-American 
“ill be full-sized, published seven 
days a week, and leaves Chicago 
tribune only a.m. paper in that 


ity. 

Portland (Ore.) News - Tele- 
pra also folded last week, 
fissoumeaving town with two _ sheets, 
Dregonian in morning and Ore- 
pon Journal in afternoon. 


Jnceovering 


Harry Elliott, head of Harry 
lliott, Inc., San Francisco, which 
andes automotive publicity and 
“mvertising on west coast, was in 
etroit last week giving things the 





ockies, Elliott, along with Mrs. 
Mexiglliott, started trek back to Golden 


tenewals 

i, Chrysler and Ford have renewed 
ograms over CBS, with Ruth- 
buff & Ryan placing former ac- 
ae and N. W. Ayer the Ford 
w. 


Ob} Major Bowes amateur hour, 


rhich plugs all Chrysler Corp. 
lahose@rs, will continue over 77 CBS 
tions at regular time, 9-10 
Ore» Thursdays. Several stations 
y be added later. 
rH will replace its current 
we Simmer Evening Hour show with 
Fret alent ee 
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Tots! Back a E. Doyle, 


manager, St. Louis. 


ord Motor Co. sixth with $2,576,- | 
85. 


| 
| 
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vonitfune je INNING LINCOLN-ZEPHYR salesmen, 
: Y sales contest—gathered on the lawn in front of 
Position; Da holiday as guests of the Ford Motor Co. 
olu®Sincoin yy avid Magner, general sales department, 
i : -}; Harry Crimmins, general sales department, Fo 
. right, second row, L. A. Ranney, Cleveland; Mort Shearer, 
i Wals ’ Chimaica, Long Island; W. T. Hanna, Shreveport; 
r JU! nd Ge cago; L. H. Hart, Chicago; G. W. 
1 _ Lincoln division manager, Buffalo. 
patefater, N, ae to right, A. C. Shallock, Milwaukee; E. L. 
incoln division nn Claymore, Columbus, Ga.; 


tising during the next few months. At least until 
A 


Ford Symph and chorus, starting 
Sept. 24 over 77 stations at 9 p.m. 
Sundays. William J. Cameron will 
continue intermission talks. 


Campaign 


Special winter-check service, 
featured by 30,000 Nor’way Anti- 
Freeze dealers, warning motor- 
ists of cold snaps ahead, is to 
be released through radio, news- 
papers and magazines. 

Commercial Solvents Corp., 
makers of the anti-freeze, will 
use Saturday Evening Post, Col- 
lier’s and Life, during Septem- 
ber, October and November. 


Teasers 


Buick (Arthur Kudner, Inc.) past 
week launched teaser campaign on 
1940 product, covering newspapers 
in key spots, plus several hundred 
dealer credit town papers. 

Teasers, one which is reproduced 












What car for next 
year has a front seat 
so wide that three is 
good company and 
four is no crowd? 
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EE 
YOUR NEAREST 
BUICK DEALER 


herewith, will run through most of 
September, since 1940 models won't 
be announced until latter part of 
September. With announcement 
date, big space newspaper and 
magazine ads will start. ; 
Advance outdoor posting begins 
early in September, featuring 


Buick’s 1940 slogan: “Best Bet’s 
Buick.” 

Counsel 

H. B. LeQuatte, Inc., has been 


named by Thomas A. Edison, Inc., 
to handle advertising on Edison 
Emark Batteries. Trade paper 
schedules are being released and 
other advertising efforts are 
planned. 
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A. SEWELL, left, London, England, director and sales manager of Tecalemit, 
Ltd., with Foster Holmes, right, Lincoln Engineering Co., vice-president in 


charge of sales, 


getting first hand explanation of operation of modern continu- 


ous painting equipment in Lincoln Engineering Co.’s new St. Louis plant. 


Pontiac Sales 


Organization 


Attends Conclave This Week 


PONTIAC. — Annual convention 
of Pontiac Motor’s sales organiza- 
tion will take place in the General 
Motors proving ground Sept. 7 and 
in Detroit Sept. 8, according to D. 
U. Bathrick, general sales man- 
ager, who will be in charge of all 
meetings. 


Three hundred district, zone, re- 
gional managers and members of 
the central office staff will be 
present. 


“It will be the first opportunity 
Pontiac’s key sales representatives 
will have to see the new 1940 
cars,” said Bathrick. “During these 
two days our men will get their 
first and most lasting impressions 
of the new car models and learn 
the details of the merchandising 
program for the coming year. 


“We are not having Pontiac 
dealers at the convention this year, 
so it will be necessary for the 300 
field men to carry the story of the 
new product and the program for 
the year to the dealers in their own 
territories in advance of the time 
the dealers receive their new cars.” 

The convention will convene in 
the auditorium at the General Mo- 
tors Proving Ground at 10 a.m., 
Sept. 7. Bathrick will introduce H. 
J. Klingler, general manager, who 
will welcome the organization. 
Bathrick then will unveil the 1940 
cars and will be followed by W. K. 
Braasch, sales promotion manager, 
who will explain new features and 
details of construction. 

A sound motion picture will 
show the new cars being put 
through their paces on the proving 
ground and will dramatize many 
of the principal engineering fea- 
tures. 

Next year’s advertising program, 
which is said to be the largest in 
many years, will be outlined by F. 
A. Berend, advertising manager. 
Other phases of the 1940 merchan- 
dising program to be discussed will 


| include organization and analysis, 


sales promotion and the Pontiac 
Owners’ magazine. 

A large part of the afternoon 
will be devoted to demonstration 
rides in the new cars over the 
various test roads of the proving 
ground. 

The Detroit meeting at the 
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r he country, and division managers—victors in a 
4 an Pood Exposition at the New York World’s Fair, while | 
Left to right (kneeling), F. L. 
Lincoln Motor Co., Dearborn; A. S. 
Ford Motor Co. : ; 
Lincoln division manager, Milwaukee; L. H 
Lincoln division manager, Cleveland; J. J. 


Black, head of the Ford 
Hatch, sales manager of 
; and H. L. Walters, of the Ford expo- 


Kraus, St. Louis; 


, Salem, O.; Walter Weiss, Lincoln Motor Co., Edge- | : : : h 
ee Vock Cur: John F. Dell, Cincinnati; James Van Loon, | of the new quarters is expected to 


Book-Cadillac hotel will be a con- 
tinuation of: the discussion of 
company policies featuring busi- 
ness management by R. A. Dickin- 
son; parts and accessories by J. H. 
Otis; used cars by Harry Bygel, 
and service by L. K. Marshall. 

V. L. Murray, assistant general 
sales manager, will analyze the 
job of the district manager as it 
applies to the new car and next 
year’s business. Private meetings 
between central office sales execu- 
tives and the various regional and 
zone managers will complete the 
formal program. 


Lincoln-Zephyr 
Salesmen Feted 
At World’s Fair 


NEW YORK.—A. S. Hatch, sales 
manager of the Lincoln Motor Co., 
last week told 15 prize-winning 
Lincoln-Zephyr salesmen from all 
parts of the United States that 
their efforts had helped to: 

1—Make July, 1939, the best July 
in Lincoln-Zephyr sales _ history; 
2—Increase Lincoln-Zephyr sales 
21 percent over 1938 for the period 
Jan. 1 to July 1; 3—Increase July 
sales in 1939 by 90 percent over 
July, 1938; 4—Make the last 10 
days of July, 1939, the largest 10- 
day period since April, 1937, a total 
of 1,167 Lincoln-Zephyr sales being 
reported in that period. 

The salesmen and division man- 
agers, victors in a June-July sales 
contest, heard Hatch and others in 
a meeting in the Park Central 
Hotel before adjourning for a trip 
to the Ford Exposition at the 
World’s Fair. 

Fred L. Black, in charge of the 
Ford exposition, announced that 
attendance at the Ford exposition 
had passed 5,500,000 Aug. 27 and 
that nearly 1,400,000 persons had 
been given free rides in Ford, 
Mercury and Lincoln-Zephyr cars 
over “The Road of Tomorrow,” 
one of the exhibits at the Ford 
building. 

W. K. Edmunds, manager of the 
Edgewater branch of the Ford 
Motor Co., presided. Others at the 
speakers’ table were J. G. Lewis, 
Lincoln division manager of Edge- 
water branch; Harry Crimmins 
and Dave Magner, of the general 
sales department of the Ford Mo- 
tor Co., and H. L. Walters, of the 
Ford exposition staff. 

After a tour of the fair, 
salesmen were given a banquet at 
the Ford exposition. Theatre par- 
ties, land and harbor trips, a base- 


two days. Many of the salesmen 
later boarded the United Airlines 
Lincoln-Zephyr Special and flew to 
the San Francisco fair. 
Fruehauf to Enlarge 
Its St. Paul Branch 

ST. PAUL, Minn. — 
Trailer Co. is constructing a new 
building at University Ave. and Van- 
dalia St., for its St. Paul branch. 

The larger quarters will cost ap- 
proximately $90,000 and will be of 
a garage type for repairing and 
servicing trailers. Storage space 
will be increased approximately 150 
percent over that of the present 
| Capacity of the branch. Occupancy 


| take place about Nov. 1. 


the | 


ball game and general sightseeing | 
| were scheduled for the remaining | 


Fruehauf | 





THE STANDARD 
THERMOSTAT 


CUTS MOTOR 
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Higher engine efficien- 
cies . . . greater mile- 
age per gallon of fuel 
and oil . . . more power 
per pound of weight... 
all were made possible 
when Sylphon developed 
the means for automatic, 
accurate control of en- 
gine temperatures. 


Sylphon Thermostats 
maintain exact temper- 
atures required for peak 
engine performance. 
They shorten the warm- 
up period which is hard 
on engines. They help 
improve lubrication and 
insure more complete 
combustion . all of 
which directly or in- 
directly cuts mainte- 
nance costs. 


Use Sylphon Thermostats 
... simple, rugged, 
time-tested controls . 

for many years the 
Standard Thermostat of 
America's leading auto- 
motive manufacturers. 
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. . s for June, 1939-193: 
Freight Trucking [New Commercial Car Registrations, All States | for June, | ( 
a i Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., 
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8 AN’s Production Estimate 
Weeks Ended Sept. 2, Aug. 26 
Jan.1 Jan.1 
Week Same Week Aug. to to 
Alaban, Ending Week Ended Total Sept.3 Sept.2 
Sept. 2 1938* Aug. 26* 1939  1988*  1939* 

GEN. MOTORS ......-- 6,150 1,716 3,004 8,874 601,864 899,916 
Chevrolet ...-.--- 00+. t t + 440 426,950 581,410 
Arkany] Bulk vecceceeeseeeees 3,100 1,716 1,700 4,400 88,834 124,266 
Pontiac ...--seeere eres 1,600 $+ 1,004 2,804 41,945 89,795 
Oldsmobile ......+++:- 1,400 + 300 = 1,700 36,795 83,490 
Callforni} (y4-LaSalle ......-+-- 50 t : 30 12,340 = 20,955 
—_] poRD ...:sceeeeeee eres 1,200 11,435 2,000 35,180 419,913 615,367 
Coloradl  pgpdt ..eeeee eee ee eee 1,200 11,4835 2,000 $2,100 406,788 540,507 
Mercury .-- eee e eee ees S  vesws $+ $080 ...... 59,770 
suse $ $ $ 13,180 15,000 
sebeveteute 4,900 5,222 1,100 6,300 279,834 504,751 
sduee.64 06:80 4,400 5,025 1,100 5,900 148,264 253,920 
Seles aaa seGe 500 1978 t 400 80,915 169,335 
Sacdenine cea + + + + $2,310 44,821 
psenanesoeeees ¢ ¢ t $ 28,345 36,675 
évsew ie 2,000 328 688 1,852 22,920 66,984 
eb eibad ke 2,000 + 1,878 4,982 19,291 42,821 
jietaseeteses 2,100 ¢ 1,594 4,104 28,563 38,224 
eer eT 2,200 522 1,950 8,122 29,260 33,102 
WILLYS-OVERLAND?} . t 496 t $ 9,221 8,966 
jibersavesoes t t ¢ $+ 1,849 3,289 
ik 5606.06 0 8 85 20 85 378 2,367 2,437 
Hess 444% $ $ $ t 265 770 
. 2,800 1,158 2,400 12,110 111,454 — 








MAR 656 6n009 0600's 22,935 











TOTAL 20,601 
*Revised. tIncludes trucks. _#Closed. §Trucks only. 
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14,699 81,902 1,528,801 2,888,501 


<jSteel Production Rises 67% 
During First Half of 1939 


NEW YORK.— The automotive 
industry contributed largely to an 
increase of 65 percent in steel pro- 
duction during the initial half of 
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the current year as compared with 
the first six months of 1938. 

Nearly 14,274,000 gross tons of 
steel products were produced for 
sale or shipped to customers of the 
steel industry during the first half 
of this year, according to the 
American Iron and Steel Institute 
in the latest issue of its “Steel 
Facts” bulletin. This tonnage, it 
was stated, was almost 65 percent 
greater than the total for the cor- 
responding 1938 period. 

Shipments of sheet and strip 
steel, alloy bars and cold finished 
carbon steel bars, of which the 
automobile industry is the largest 
single consumer, totaled 3,916,000 
tons during the first half of the 
current year, representing 27.4 per- 
cent of total shipments. Shipments 
of the same classes of products in 
the first half of 1938 represented 
21.8 percent of the total. 





Read trade news of the coach trailer 


industry in AN’s truck section. 
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More Companies 
Start Operations 


On 1940 Models 


By Pete Wemhoff 
Associate Editor 


DETROIT.—Car and truck pro- 
duction continued on the upgrade 
the past week, 


reaching 22,935 
units compared 
with 14,699 units 
in the previous 
week. In_ the 
like period of 
last year, a to- 
tal of 20,601 cars 
and trucks were 
assembled. 

Although the 
Labor Day lay- 
off may force 
this week’s pro- 
duction down- 
ward slightly, 
continual im- 
provement in 
the week -by- 
week output is 
expected during 
the next six 
weeks. By that 
time all plants 
will have start- 
ed operations on 
1940 models. 

Several ad- 
ditional com- 
panies will re- 
sume final as- 
sembly opera- 
tions after La- 
bor Day, join- 
ing those al- 
ready working 
on new models. 
Both Dodge and 
Cadillac launched assemblies the 
past week, but only a comparative- 
ly few models came off as initial 
production difficulties were being 
ironed out. 

There was a general boost in 
schedules at General Motors di- 
visions, the GM group total for the 
past week being estimated by 
Automotive News at 6,150 units 
which contrasts with 3,004 units in 
the previous week and 1,716 in the 
comparable period of 1938. Buick 
and Pontiac divisions were on a 
five-day basis, while Oldsmobile 
worked four days and Cadillac- 
LaSalle opened assembly lines last 
Wednesday. 

Aided by increases at Plymouth 
and resumption at Dodge, the 
Chrysler Corp. group total for the 
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Studebaker 


Passenger Car Registrations 
ie Total, 1939-1938 


July 


Pos. 
Chevrolet 
Ford 
Plymouth 


Oldsmobile 
Chrysler 
Studebaker 


_ 
SCwWontaarhwnre 


te ek et 
arnwr- 


Cadillac-LaSalle 
Willys-Overland 
Graham 
Hupmobile 
Miscellaneous 


Unit 
Gain 
106,582 
64,496 
70,175 
63,561 
30,968 
36,464 
30,212 
14,482 


1938 

19388 Pos. 
277,409 
235,329 
159,278 
62,954 
93,163 
57,717 
54,586 
29,045 
20,371 


1939 

1939 Pos. 
383,991 
299,825 
229,453 
126,515 
124,131 
94,181 
84,798 
43,527 
43,325 

38,702 ° 

33,661 
33,014 
30,372 
27,555 
20,950 
6,966 
2,841 
741 
1,796 
1,638,410 


1,122,919 515,491 


July Production Hits 218,478; 


7 Months To 


WASHINGTON.—During the first 
seven months of this year produc- 
tion of motor vehicles in the 
United States and Canada totaled 
2,274,146 units, compared with 1,- 
455,951 vehicles during the corre- 


past week is placed at 4,900 units, 
which compares with only 1,100 in 
the previous week and 5,222 units 
a year ago. Chrysler and De Soto 
divisions are expected to resume 
assemblies after Labor Day. 


Although preparations are going 
forward for 1940 models, Ford 
turned out around 1,200 of the 
1939 models the past week. A year 
ago, Ford plants were still as- 
sembling 1938 models at the rate 
of 11,435 units for the week. 


Independent producers, who have 
been smoothing out 1940-model 
operations for the past few weeks, 
continued to boost schedules the 
past week, with Studebaker, Nash, 
Hudson and Packard leading the 
way. Willys-Overland is expected 
to join the parade after Labor 
Day. 

The miscellaneous group of pro- 
ducers accounted for 2,300 cars 
and trucks the past week. 


1939-1938 









MONTHS 


153] 37715/'39 
| 19 


January 
_31995]'38 


tal 2,274,146 


sponding period of last year, the 
U. S. commerce department an- 
nounced last week. Of the total 
this year 1,807,919 were passenger 
cars and 466,227 were commercial 
cars, trucks and road tractors. 

Total production in the U. S. and 
Canada during July amounted to 
218,478, including 155,850 passenger 
cars and 62,628 commercial cars. 

This compares with factory sales 
of 150,450 in July of last year, com- 
prising 112,114 passenger cars and 
38,336 commercial cars. 

Motor vehicle production in 
Canada during. the first seven 
months totaled 102,890 units, com- 
prising 75,080 passenger cars and 
27,810 commercial. This compares 
with production of 111,165 vehicles 
in the corresponding period of 
1938, which included 81,375 passen- 
ger and 29,790 commercial cars. 

July production in Canada was 
9,135 vehicles, including 5,112 pas- 
senger and 4,023 commercial cars, 
compared with a total in July of 
last year of 9,007 vehicles, includ- 
ing 5,273 passenger and 3,734 com- 
mercial cars. 





Another Maker Adopts 


Kleer-Kleen Oil Filter 


FLINT.—Another of the large 
automobile companies will use the 
new AC Kleer-Kleen type oil filter 
as standard equipment on its entire 
1940 line, according to Wilson S. 
Isherwood, general sales manager of 
the AC Spark Plug division of Gen- 
eral Motors. 


Oil filter sales, Isherwood de- 
clared, are showing a marked in- 
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fittings in packaged kits for install- 
ing oil filters easily and quickly on 


June/ cars not equipped with them. 
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Service Volume Increased 


Greatly in 


Special to Autumotive News 

SAN ANTONIO, Tex. —A little 
more than a year ago when the 
A. B. Poe Motor Co. (Chrysler- 
Plymouth distributors) moved to a 
new location, they established one 
of the best equipped service de- 
partments in the Southwest; a de- 
partment in which the best known 
methods for prompt and efficient 
automotive service were adopted, 
and a department manned by 
well-trained mechanics and super- 
vised by a man who had already 
proved his ability. 


It was well appreciated, how- 
ever, that this good equipment and 
this proved man-power was of 
little value unless they were sup- 
ported by a well-planned selling 
campaign, and this has been car- 
ried out by monthly service spe- 
cials and a free inspection service 
that has not only enabled this de- 
partment to show a steady in- 
crease in business, 
this shop busy when other service 
departments were running slack. 
What has been accomplished is ex- 
plained by J. H. Jackson, service 
manager. 

“One of the greatest factors in 
bringing business into a_ service 
department is a well-planned sell- 
ing campaign,” Jackson stated; “a 
campaign that is not planned for 
one month, or any certain period, 
but a campaign that is consistent 
month after month and year after 
year. 

Arrange Some Special 

“Each month we have some serv- 
ice special. These are arranged ac- 
cording to the time of the year, 
or any other condition that will 
help to make them successful. We 
announce them on postcards 
mailed out to motorists who are 
on our lists. These cards, by the 
way, are picture cards; a cartoon 
or reproduction of a pretty girl in 
a bathing suit is printed on the 
back of the card, while the service 
message is printed at the left of 
the address. It is printed in large, 
plain type, and is kept as brief as 
possible so that the recipient may 
read the offer at a glance. 

“These cards have been very 
successful in bringing in business. 
The recipient will glance at the 
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A dollar s-ter-e-t-c-h-e-s farther at 
the Fort Shelby. 900 rooms with 


bath, circulating ice water and 
Servidor—from $2.50. 


J. E. FRAWLEY 
General Manager 


mean 


but has kept. 


San Antonio 


picture, which will put him in a 
good humor. A_ glance at the 
message on the front informs him 
what we are featuring, and he 
does the rest. 

“We feature a free inspection 
service that has been instrumental 
in bringing us a lot of business. 
The owner is under no obligation 
to have any service work done, but 
the inspection gives him an ac- 
curate report on the actual con- 
dition of his car, informs him of 
any service required to put the 
car in good shape, and in ap- 
proximately 90 percent of the in- 
spections made, an order is forth- 
coming to have the needed work 
done. 

“How well this plan works out 
may be better determined by some 
concrete examples. Going over 
some recent service orders, they 
show that one such order was for 
work costing $41.35, another $38.65, 
and another $31. These are but a 
few of the many such orders that 
are brought in through this prac- 
tice. Experience has shown that 
motorists appreciate this service 
and take advantage of it. We will 
average eight such inspections per 
day. 

Mechanics Get Prizes 

“To encourage our mechanics to 
promote this feature so we will 
benefit as planned, we offer a prize 
of $5 to the mechanic who brings 
in the most work during each two 
weeks. 

“Another practice that is greatly 
appreciated is that of giving a free 
wash and cleaning job on all serv- 
ice work totaling more than $25. 
I have made inquiry among many 
shops and have yet to find one 
that gives a free wash when the 
service work is a major job. Our 
offer includes a thorough cleaning 
inside and out, and gives the 
added impression of a work well 
done. Thoroughness of the me- 
chanical work cannot be seen, but 
a clean car has a good effect. 

Inquire of Owners 


“The day after a service job has 
been turned out, the owner is 
phoned and inquiry made if the 
work is entirely satisfactory. This 
not only enables us to uncover any 
jobs that have not been properly 
turned out, and to make adjust- 
ments rather than have the owner 
take the complaint to another 
shop, but keeps us in touch with 
the motorists, and helps in getting 
the business. 

“Reception plays an important 
part in service work. There is al- 
Ways someone ready to greet a 
motorist the minute they drive into 
our service department. The de- 
partment is kept clean at all times 
in a manner that any housewife 
would admire. 


Sales Whrough Sorice 
Well Planned Selling Drive Offsets Business Slae 





ALL SET FOR HUDSON national service meeting. Thomas H. Stambaugh, 
at desk, director of national service operations for Hudson, maps final plans for 


national Hudson service meeting in Detroit this week. 


Left to right are H. J. 


Hudson, manager, parts and accessories merchandising; C. C. McKellar, super- 
visor, field parts and accessories operations; L. L. Sharon, manager, owner 
relations division; Paul E. Jones, supervisor, parts and accessories specifica- 
tions; and E. J. Blum, technical service manager. 


Bigger Bodies, More Metal 


Used in °40 


DETROIT.— Final designs for 
the new 1940 model automobiles 
boost still higher the amount of 
metal required this fall by the 
steel industry’s No. 1 consumer, 
automotive sources reveal here. 

Even without the expected up- 
turn in new car business after this 
year’s New York automobile show, 
design changes alone will sharply 
increase the 3,000,000 tons of steel 
consumed this past year in build- 
ing automobiles, experts here pre- 
dict. 

Approximately 4,250,000 square 
feet more sheet steel than last 
year will be required to build the 
first 250,000 new Plymouth cars 
alone, factory engineers state. Up- 
ward revisions of steel tonnage in 
the industry promise wholesale in- 
crease in size of several 1940 cars, 
for increased comfort and pas- 
senger room. 

Mammoth new dies at body 
plants of Chrysler Corp. indicate 
much greater size for many sheet 
metal parts, totaling as much as 
17 square feet added metal surface 
in the case of a single new Plym- 
outh sedan. Outside measurements 
of these bigger bodies reveal im- 
portant gains for the 1940 cars, 
ranging from several inches in 
some cases to as much as Plym- 
outh’s 12 cubic feet additional 
body volume, or passenger space 
inside. 

Also evident is the location of 
rear fenders farther toward the 
back of the new cars, allowing full- 
width rear doors without cutaway 
sections around the fender con- 
tours. 

Besides the added steel used for 
bigger bodies, additional metal is 





DR. WILLIS R. WHITNEY, vice-president of General Electric Co., is show- 


ing Gov. 


new sealed unit headlights which will t 


Ernani Amaral Peixoto, of Rio de Janeiro, and his bride one of the 


be a feature of 1910 automobiles. Mrs. 


Amaral Peixoto is the former Alzira Vargas, a daughter of President Getulio 


Vargas, of Brazil. W. 


¥. B. Van Dyck, assistant to the president of the Inter- | 


national General Electric Co., stands in the background. 


Plymouth Line 


‘required for longer frames and 
other chassis changes called for by 
the new designs. 

Officials declined to estimate new 
steel requirements for the final 
quarter of 1939, pointing out this 
total depends on the public’s re- 
ception of 1940 models when they 
are introduced. Increased tonnage, 
however, is expected to keep step 
with a sharp upturn in automobile 
sales looked for this fall when the 
new cars are presented. 

Greater quantities of farm prod- 
ucts, as well as steel, are needed 
for construction of the 1940 cars. 
In annual value of farm produce 
used by the automotive industry, 
cotton now leads at 23 million 
dollars; followed by wool, mohair, 
cattle (hides), sugar cane, soy 
beans and corn, in that order. Be- 
sides these, flaxseed, turpentine 
and beeswax are used in lesser 
quantities. 





Quaint Quirks 
That Build 


Business 


Walton Motor Co. (Ford), Chey- 
enne, Wyo., which maintains a 
completely departmentalized serv- 
ice shop, finds that best results 
are obtained from advertising 
when the specialized departments 
are played up singly with an ac- 
companying picture showing some 
new and modern machine in the 
| department. 

A recent ad, for example, 
featured the wheel-balancing de- 
partment and the company’s new 
wheel balancing machine. The 
danger of driving with unbalanced 
wheels was pointed out, along 
with the fact that they hammer 
the bearings of the front end as- 
sembly and wear them out pre- 

| maturely. 





* * * 
A world’s fair contest, arranged 
| by Charles K. Matthews, president 


| of the St. Louis General Tire Co., 


| for his sales staff, resulted in the 


moving of $100,000 worth of mer- 
chandise between June 1 and July 


31 at a cost of $400 in prizes and | 


17 days of vacation. 
| Matthews selected 12 salesmen as 
contestants, divided them into two 
teams, fixed their quotas for the 
contest and fired the starting gun. 
Rudy Werthmuller grabbed the 
first prize of $200 in cash and a 
10-day vacation with pay. He reg- 
istered 126 percent on his quota. 


ond and won $125 in cash and a 
|on his quota and the runner-up, 


Lovell Duncan, received $75 in 
cash. 









George von Arx, who finished sec- 


week’s vacation, made 116 percent | 
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Auto-Lite Issuing 
Literature on It 
invalid 


Sealed Beam Ligh car 


TOLEDO. — Electric Auto-1j) % 
Co. is issuing illustrated tral 
literature describing the 
pany’s latest product, the 
Sealed Beam headlamp now pbeinJ “ 
supplied, as original equipmor 
for 1940 cars and as eniversal s bron 
placement for all makes of ¢q ee 
equipped with the Sealed Be = th 
lighting system. that th 

The new automobile lightin 
system, which will be stand 
equipment on practically all leg 
ing makes of cars for 1940, 
hailed as the greatest achievemer 
in providing safer seeing for nigij 
driving, more assured maintenap 
of lighting efficiency, and a defi 
ite simplification of lamp seryj 
and adjustment. 

A basic advantage of the Seak 
Beam headlamp is that its opti 
parts—that is, the lens, the refed nor a1 
tor and the light source or bulb} jawn 
|are hermetically sealed and Pe by pre 
manently assembled at the factor} cars wh 
This permanent, correct assemb§ otherwi: 
of the unit avoids the possibility; 
wrong service installation in 4 (Cadi 
of improper lenses, reflectors, ¢ Us 

In announcing the part whi 
ing system, R. G. Martin, preside dealers’ 
of Auto-Lite, called attention he bes 
of the distribution of repair ps “The 
so that car owners can get co 


The | 
iect to 
especial 
proof ¢ 
certifice 
ship fre 
tory w 
necticut 

Frank 
torney 








field and does away with poor lig! 

such as might result from the 
Auto-Lite will play in the supp B 
ing of the new Sealed Beam ligt: DETI 
another advantage of the ne 
system, namely the _ simplificati aoe 


: ‘shows t 
replacements when required, wh among 
service stations and car dealé Ahrens 
find it unnecessary to carry stoc “New 
of different bulbs, reflectors, ete. es str 

Martin further explained thi-p,, se 
the silvered back reflector egistere 
Auto-Lite Sealed Beam _headlam, year : 
is unbreakable, constructed (ipliveric 
metal. As the lamp bulb is 




























permanent part of this metal bagN, J, J 
reflector, it can not be remove F 

therefore it can not get out of or J 
cus. However, should the lens j TREN 
'come cracked or slightly damage bein 
leach part of the lamp unit—#° Passé 
cluding light source, reflector Struc 
lens—will continue to functgtate le 
separately, so that uninterrup St te : 
service is assured. The lamp @“¢ 3 
justment required in original 
stallation and in servicing, consi 
in simply aiming the beam; thif,; 
done quickly, the sole tool nee 
being a screwdriver. The list pr Funds 
of the Auto-Lite Sealed Beam By the , 
combining lens, light source Stryction 
reflector, is given as $1.35. uperhig! 


Aro Offers Tool Kit —s 


Onne an 

For Service 
BRYAN, O.—Aro Equip 
Corp., has designed and 1s 
manufacturing a handy new. 
of ARO pneumatic tools, espe 
ly suited to the needs of the 
motive service men. 
Use 
The | 
taken 
Car Sel 
the foll 






Lunching, dining or stoy’ 
ing at the Bellevue Is to 
see the real Philade 
phia. Famous people ond 
important events jus! 
naturally gravitate tote 
renowned hotel. You wl 
enjoy its superb service 
and moderate prices 
(Air-Conditioned Restouron! 


Include Historie 
Philadelphia in 
Your Itinerary. 
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STRAT EORD),,07- 





IN PHILADELPHIA lage, 
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Claude H. Bennett 
General Manager 
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Judge Delays 
Writ on Conn. 
Used Car Law 


ORT, Conn. — Judge 
piper’ Quinlan, of superior 
has reserved decision on the 
of organized used car dealers 
oi temporary injunction to re- 
a Michael A. Connor, motor 
ae commissioner, from enforc- 
Me the state’s new law regulating 

6 rtation of used cars. 
ee used car group originally 

ht to have the law declared 
valid by a special constitutional 

a of three federal judges, but 
he jurists declared the matter was 
pd to be decided by state courts. 
“principal target of the attack 
made by counsel for the used car 
dealers was the special registra- 
tion fee of $10 on each used car 
prought in from another state for 
resale. The amount was termed 
“eonfiscatory.” It was also charged 
that the act violates the commerce 
clause of the federal constitution 
by obstructing interstate com- 
mthe petitioning dealers also ob- 
ject to other phases of the act, 
especially the requirement that 
proof of title must be shown by 
certification of the car’s owner- 
ship from the time it left the fac- 
tory until it reached the Con- 
necticut used car dealer. 

Frank J. DiSesa, assistant at- 
torney general, representing Con- 
nr, argued that the act was 
drawn to protect car purchasers 
by preventing sale of imported 
cars which had been stolen or had 
otherwise defective titles. 


Cadillac Dealers’ 
Used Car Stocks 
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t whi © : 
ant Best in 2 Years 
m ligt} DETROIT.—Cadillac-LaSalle 
reside dealers’ stocks of used cars are in 
a he best condition in more than 


two years, according to D. E. Ah- 
rens, general sales manager. 

“The most recent report period 
‘“gshows the average turnover rate 


ificatig 
ir pa 
C0) 


» ““among dealers was 26 days,” 
deal@anrens said. 
y sto} “New car business also contin- 
8, etClues strong,” Ahrens continued. 


"|The second 10 days of August 
egistered a 42.5 percent gain over 
R year ago and brought customer 
leliveries of 1939 models to 34,403.” 


al tN, J. Lining Up Support 


emove 
it of 2 For New Road Bond Issue 
lens § TRENTON, N. J.—Preparations 
amagaete being made to line up support 
init-#° Passage of a $60,000,000 highway 
‘tor @OUstruction bond issue when the 
functtate legislature reconvenes here 
erruppe?t 25. The proposed issue, with 
amp plate Highway Commissioner E. 
Donald Sterner as one of its princi- 
‘cons! Proponents, would be in addition 
+ this’ 2 $21,000,000 bond issue which the 
need gislature already has approved for 
ist pe c™Ployment relief financing. 
oan t Funds would be made available 
noe the proposed new issue for con- 
ruction of a marginal multi-lane 
superhighway extending from Perth 
Amboy past Elizabeth through Bay- 
nne and along the west side of 


ctor 
eadlan 
‘ted 

b is 
















a superhighway 
See d also connect with the Holland 
a nd Lincoln Tunnels. 









Used Car Index 


The average used car prices 
taken from the weekly Used 


Car Selling Pri 
the follo es ices chart, shows 


High Low 

Average ...... 525 469 

- Average ...... 528 449 

» Average ...... 515 441 

- Average...... 492 425 

- Average...... 481 412 

. Average ...... 462 399 

» Average (’39) .*585 *512 

. Average (’39) . 578 519 

. Average (’39) . 573 508 

~a Average (’39). 567 504 

oa ~— Average (’39) . 576 510 
a ong Average (’39). 575 509 
Y Average (’39) . 561 470 

I ug. 6, 1939... 547 446 
[ ug. 13, 1989. 540 457 
Aug. 20, 1939.” 537 446 


‘Offering of hi ; 
1938 0 igher - priced 
om lease models lifts national aver- 


oe 
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letin; Pittsburgh — Post, Sun-Telegraph; 
Cincinnati—Post; Detroit—News, ‘Times, 
Free Press; Chicago—Tribune, American; 
St. Louis — Star-Yimes, Globe-Democrat; 
Atlanta—Journal, American; Dallas—News, 
Times-Herald, Dispatch-Journal; Denver 
Los Angetes—Times, bk iner; 


Actual top and bottom prices on 1936 
1937 and 1938 used cars, os advertised in 
local newspapers of current week. SEDAN 
prices only used in this comparison. News- 
papers co-operating include: Boston— 
Globe; New York—Times, Journal-Ameri- 
can, World-Telegram; Philadelphia—Bul- 







Used Car Selling Prices 


(As Advertised, Aug. 20) 


—Post; 


San Francisco—Chronicle, Examiner, News. 





Boston N.¥X. Phila. Pittsb’g. Cin’ti. Detroit Chi. St. Louis Atlanta Dallas Denver _L. A. S.Fran, Nat. Av. 
Buick “40” "SB 175-WB5 145-540 678-BLO 175-645, 700-745, 166-080 790-995 199-070, 795-0V5|GY5-G4Y 875-775] 885-710 895-750) 185-660 


37) 635-550 565-465 565-495 595-645 610-045 ,5V5-440 600-490 595-645, 635-595 \499- \695-585|725-565 |775-675 639-538 




















~~~ | 488-886 445-95 905-875 449-970 445-495 SOY-G10,420-B85 405-805, -_(SUS-_495-889/5454151575-405/ 858-800 
eee ene A a eC 
ccieestentttinattneee ot oss, eer aeons ete \695-— |695-_—|750- _— (684-581 

466-5; - =| - | ol fe Oe | Uv | - | = {625-400\575- (600-420 


| oe 
*$8|| 505-535 |495-425 516-475 |445- _|590-420|465-906 495-485/495-445) 495-__|628-440,495- _1625-500/625-565 085-464 
°87 || 468-360 805-295 445-800 445-275 420-345 995-293 445-339 |4Y8-385| 465-295 445-425] 495-350]535-495| 080-470) 404-348 
8G || 865-275 845-245 [205-275 919-250 345-295 325-210 945-289 395-275] 350-275|389-265 | 895-250 475-265 | 895-878 864-273 
Chevrolet Master Deluxe °$8 || 495-419|595-880|575-485|520-495,495- _|495-4751545-445/495-265) 565-495)585- [6 25-485|695-565/675-595/572-480 
'87|| 475-850, _- _465-896,484-809,475-395,895-207/465-335,474- | _—-_—(425-_|465-395/565-4851575-495| 480-39. 575-495 |480-391 


Ne ne = 295- | 5-300 [885-283 


°36|| 395-205 ,249- 945-205, - |  - _\925-245|295-|839- | 465-295|865-300|350- (495-295) - 


Chevrolet Master 
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Chrysler Six °$8|| 665-0670 649-575/675-080,645- 645-595, - | - | = 595- |748-648|629- 695- |795-745|689-618 
°37 | 515-449 499-425 475-990 ,520-430,520-480,445-  1495-395/395- | -_—[523-375|595-435/565- _ |695-495/041-425 
365- | - + +(445-— \425-375,  -  (898-348|495- | - — |565-895|442-364 


= | 2 | * 


’36|| 395-355|375-345|365- 
\799-665,  - 


teal 












Chrysler Eight *38 || 865- 



































787 545-465|595-540/595-485, - | - (|445- (695-375 - 
'96||495-465,  - |450- | - |S95- | - |445-425465- | -_—[S89-_—|495- \595- |495- [605-431 
°$8|| 505- _|565-465, - |645-689|595- _|495-400/625-550, - | = | = | = | -__—*N95-645 616-540 
°37 | 445-9300 |445-335 |468-960|449-499|540-445)495- — |525-395/545- |= _—(|448- | 495-450/595-495/645-550)516-437 
736|| 425- _|805-275/436-345, - [S25- |825-225/285- (445-375, - || - | -_— 485-425 |545-425)422-879 
Dodge 788 || 645-620 |069-020|090-540/090-565, - —_ |588-575/595-495/579-565) 595-495/598-495/595- | - | - (006-543 
°87|| 585-395 |450-290 495-325 487-395 |495-395|429-300|485-395/479-425| 450-_|475-395)495-_1665-450|565-465|504-390 
*36|| 395-825|215- _|895-275|385-280|985-280|945-187|375-295|874-295| $45- [348-275 |445-365|445-340)485-395/393-294 
Ford Standard $8||495- _|495-350/540- 450-425, - |395- (495-395, - - | - .os- | - 15-415 


°37 || 395-800 |845-240|S85-200|939-275| - _[259-2451365-275|845-325, - ‘| 295- |445-350/410-345| - (365-294 
°$6|| 310-200 827-195 25-245|315-169| 360-195 |265-169]275-225 385-275] 295-215|825-295 385-195 |895-255|345-295|827-225 


738 | 595-525 45-495 520-490 590-487/490-460|045-390/489-420, - | 495- —_ |535-495/565- 












Ford Deluxe 





























°37 || 395-325 |300-245 895-265 995-279 9390-345|295-249|345-295|845-310, - | —- —(525-829)495-350 402-316 
796 || 395-255|327-285| _- _|299-199|345-260|265-1801300-225|$25-225) 345- = 85-  |395-295|425-270|806-845/947-266 

Graham 38] - | = —(625- |_- -__ |695-_|845-795,_—- a ae.. - - - [770-710 
*87||__-  |865-319475- |495- | - - (4%- |995- | - [| - | - ° ee 
*96||345-__|175- | -  (295- 





































Hudson Six 38, - =(445- | - | - | = | = | 
337] 595-495|/865- | - | - (|445- (427-395) - (495- | - |495- | - |  -  1605-495|621-439 
*96|| 375-245|295- _|965-285|900- |845- | - |815-295] - | - | - (395-385 357-301 
Hudson Eight 38, - (|695- | - | - | -_ (|569- 3 
a ee ee ee ee ee ee eee 
"36|/899- | - |e . ee a a ee ° . - |465- [465-399 
Hudson Terraplane *38||-  |S95- _|475-495/495- (545- | - (645-445, - 1525- [ - (525- | - |665-575|546-469 
*37 || 445-369|845-285| _- _ |895-865|465-287|960-275|960-945|465-425|350- |465- |525- |495- _ |685-495|445-366 
———-eerrr— sss *§6]| 295-245)197- | -  [275-225/985-960|900-1951245-235|265- | 195- _ |$25-295|375-275|295-289|395- 815-252 
LaSalle "38, 795- | - (950-795, - | - (845-750 - | - (895- |795- (995-895 921-806 
37] 695-575|620-495 |645-495|667-545|580- _ |597-549|545-475|695-595| -  |695- —_|745-695|845-610|795- 686-562 
*86||495- 449-395) - - |495- (397-299, -  |495-395) 445- - |475-  |565-495/695-595|/513-442 
738),948- |  - (895-695, - | - |865-545/795- 977-804 


Lincoln-Zephyr 







—_--- «sn 937 || 685-545 /565-050695-495/667-040,495- [545-460/595-495, - |495-  |648-595|795-495|729-555|120-640/649-094 

*36||445-395|449- | - (445-395, -  |300-  |365-359\450-445] 495-445, -  |645-545|545-495|575- [490-422 
Nash-LaFayette — * coe 8 > | 2 js -] * eee 6 6s = |5%5- ~__ [565-530 
OOo 939] 475-450, - «| ~ - ~+*(975-~=«|~SO-~SC*«d?éCi«é‘ ,”*«dMRRS-905/445- | - + +«<(S75- +(425-345] - [445- (447-880 
SS ——————_— -: | - | «- —_ |: —_ we |e. if + tf: 





Nash — 2 | * oe | 
°37|| 545-435, -  |395- [485-445] - - |895- | - |695-  |745-568|560-417 





1629-503 


|545-5251495-475|595-  |474-400 


|745-595|785-645|695- 


Plymouth 525-439 445-425) |548-399/495- 675-595|543-441 
87 || 465-445 395-275|475-295| 439-365 |495-365|389-270|445-325|478-445| 435-395|398-295|495-335/445- _|595-565|458-370 

786] 850-265|865-225|345- | 295-245|396-189 295-2601965-210|385-245| 335-295 |298-248|395-275 - [950-948-204 
—Piymouth Deluxe ———=—~—~—~C*«8 8 (595-545 |550-445/535-465/593-450|449- [499-395]595-395,  - | _- _|648-425/505- _|665-0851605-090/087-475 


———. J 987] 485-425|395-275 495-315 |439-355|465-365|399-325|445-375|515-365| _- |445-365|465-284|575-405|590-476|476-306 
—_—__—_—_—_ 786 || 325-280)295- _ |350-275|285- —_|395-249|299-239|345-285|295- | - |  -  |876-845|395-290|450-446|S02-209 
Pontiac Six *38\| 645- — |615-495/595-575|675-575| 685-535 645-5251595-540|670-470, -  598- [685- [695-096|180-660/661-b01 
—_— TTT 989] 495- [495-395 /495-395 525-425 445-395 465-395 |485-395|595-495| 495-445|425- [578-4 


|575-495|525-435|745-565|528-438 
36]| 425-295 365-295 |350-275 369-345 393-325 345-265|385-265|395-245] 300- _|345-323|305- __|485-885|498-399|S01-310 







































Pontiac Hight "38|| 775-675/597- || - |e - —|595- - | - | = |525- (695- 
*37||545- | - (495- 495- | - —1495- - | - | - | = | = = |585-535] - [541-508 
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Studebaker Dictator °38\|675- (647- |595- 
97 || 545-395|477-395/445- 


——————_____=_ 936] 425-825 |295-275|845- 
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National Average, All Makes, Aug. 20—$537-$446 
National Average, All Makes, Aug. 18—$540-$457 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled exclusively by AuTOMOTIVE 

News as a copyrighted feature. This is the first time anywhere that bona fide top and bottom prices have been compiled from published figures 

to establish the trend of the market and the resulting national index. Where no prices are quoted, no car of make and model was offered dur- 
ing the period covered. 
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Chapter XXXV—My First Car, a Ford N 


Comes a change of pace in the saga. In other words, 
I have been so interested in telling the stories of the 
Gliddens, the road races that aided so materially in the 
development of the motor car, and the American Auto- 
mobile Assn., which for 37 years has been a sorta god- 
father of the industry in this country in aiding it to get 
better roads and legislation, that I have overlooked the 
industry itself, to a certain extent. 

So I am going back more than 30 years to take up the 
story of the Ford Motor Co., not Henry Ford himself. 
For that already has been told so many times by authors 
wielding more facile pens that I cannot compete. But I 
do think I have dug up some interesting facts about the 
Ford Motor Co. itself that should add to the folklore 
concerning the accomplishments of the greatest in- 
dustrialist in the history of the world. 

I’m picking the Ford Motor Co. for this change of 
pace for the personal reason that my first automobile 
was a Ford—a Model N—which I bought in 1908 from 
Tom Hay, who then was running the Chicago branch. 
I say “bought” advisedly, for at the time I was an im- 
pecunious newspaperman (I haven’t changed) saving 
his pennies one by one in the hope that eventually they 
might become a nest egg that would hatch the Sinsa- 
baugh fortune. I had $200 in my “poke” when Tom 
asked me why I didn’t buy a car. I never had given the 
idea a thought. An automobile for me was something 
impossible of accomplishment in the days before buying 
on time or having the purchase financed as it is done 
today. Then it was cash on the line for the entire list 
price and, if you already had a car, you couldn’t turn 
it in on a trade—you had to sell it yourself. Fat chance 
I had, I thought. 


First Time Sale? 


So when Tom asked me why I didn’t buy a car, I 
laughed. But he says how much you got and I said 
“about $200” and Tom says give it to him and he would 
make a deal with me to write publicity for the Ford 
branch and apply what he paid me on weekly payments 
for the Model N. 

I jumped at the chance. So far as I know, that’s the 
first time-payment deal for an automobile in Chicago. 
Mebbe I am a record-holder unless there is some truth 
in the story Jim Levy tells to back up his claim to being 
the first dealer to make a time-sale proposition to a cus- 
tomer. If so that would antedate me. But Jim, who has 
been selling automobiles in Chicago for 39 years, is 
such a spoofer that I doubt him. 

You, my reader friends, be the judges. According to 
Jim, when he was selling the tiller-steer Autocar road- 
ster in 1905, a prospect came into the store, asking him 
if he sold cars on time. 

“Sure,” said Jim, with a twinkle in his eye, for he 
thought he was being kidded. 

“What’s your terms?” queried the prospect. 

“One dollar down and $1 a week,” said the dealer. 

“That suits me. When do I take delivery? ?” the pros- 
pect eagerly asked. 

“When you make your last payment,” was the reply 


he got. 

Faas find anything in the Levy archives which 
proves that the sale was made thataway, so I suspect 
a bit of spoofing and still stick to my priority claims. 


Gets Away Fast 

In the days back of 1906 the Ford Motor Co. was 
just another automobile manufacturer. True, there 
weren’t many of them, with Oldsmobile probably set- 
ting the pace. In its first years on the market Ford 
successively had produced Model A—in 1903; Models 
B and C in 1905. Ford had got away to a fine start as a 
manufacturer. The A was a two-cylinder but it had 
fewer parts than any one-cylinder car built, the claim 
was. Henry believed in simple design, so simple that 
the average person, even though he is not a mechanic, 
could run it, an idea he never has got away from. The 
present Ford Motor Co. had been launched June 16, 
1903, with a capital of $100,000, of which only $28,000 
was subscribed. 

Ford, previous to this, had developed a publicity sense 
which became money in the bank for him. Operating the 
Detroit Automobile Co., which was the predecessor of 
the present organization, he had built a few Fords. As 
chief engineer he wanted to make a low- priced car that 
could be driven by anyone, while his associates ridiculed 
the idea, feeling that the common people could not af- 
ford to buy automobiles. For prices then were sky- 





When I attended one of the recent Ford anniversaries and viewed 
all the models the company ever had produced, one of them caught 
my eye—the Model N runabout. It looked just as it did in 1908 but I 
had changed. “Why, there’s the first car I ever owned,” I said, mean- 
ing the model and not that particular one on view. Whereupon a quiet 
voice remarked: “But it so happens that that really was my first car. 
I used to drive it to school in my kid days.” It was Edsel Ford talking. 
Whereupon we had a lot in common to talk about concerning the 
famous N that started Ford into mass production. 


high. So Henry quit, with the understanding the name 
Ford should not be used by the Detroit Automobile Co. 

Starting to build cars for the masses and at prices 
within reach of most everyone, he worked on a low- 
priced two-cylinder job and at the same time started 
publicizing the name Ford. He hit the bullseye in 1901 
when he personally drove his Ford racer, which was 
specially designed and not the job he was working on, 
in a match race against Alexander Winton, already es- 
tablished as an automobile manufacturer and who had 
headed the Winton team in the James Gordon Bennett 
Cup road race, run in Ireland, driving a car himself. It 
was just like a lightweight pugilist nowadays challeng- 
ing our Joe Louis. Only Henry made good, for on the 
Grosse Pointe dirt track in Detroit, Oct. 10, 1901, the 
Ford beat the Winton in a 10-mile race which was run 
in 13 minutes 23 4/5 seconds. Which led Henry to feel 
he could do a mile-a-minute. 

With that idea in mind, he built two more racing cars. 
One he called the 999 and the other the Arrow. Now- 
adays they might be called Ike and Mike, for they were 
built alike to the last nut and bolt. But Henry didn’t 
fancy driving either one himself, so as the story goes, 
he listened to Tom Cooper, of Detroit, who had been a 
cycling champion, who recommended Barney Oldfield, 
also a bicycle racer unknown outside of his native state 
of Ohio, who would have had a hard time beating the 
author in a bicycle race unless he caught him on one of 
the author’s off days. 


Learning the Tricks 


Barney never had driven an automobile. Henry had to 
tell him how. I'll say this much for Barney—he was 
game and a week’s coaching taught him the tricks of 
the automobile racing game at that time so that in the 
spring meet on the Grosse Pointe dirt track in 1903, 
Barney went into high with his throttle—just let ’er go, 
and finished half a mile ahead of the second car in the 
three-mile event. 

Which makes more understanding the legend that 
comes out of the past—of how Barney and Henry met 
in later years, with Henry remarking: “Well, Barney, 
I made you and you made me,” and Barney replying: 
“But, Henry, I did a better job than you did.” 

Still publicity-minded, even after he had the Ford 
Motor Co. well launched, Henry geared himself up to 
prove he could do that mile-a-minute that he had 
predicted after beating Winton. He went after a 
world’s record and got it. Rebuilding the Arrow, stable- 
mate of the 999 and yet to win its spurs, he announced 
he would try for the one-mile world’s straightaway 
record. A four-mile course was laid out on Lake St. 
Claire, just off Detroit’s weather bow, and on Jan. 12, 
1904, Henry climbed into the seat, shivering because of 
the intensely cold weather and he bumpetdy-bumped 
from tape to tape. The ice wasn’t as smooth as it looked 
—it really was full of fissures—and the Arrow jumped 
from icy crag to icy crag like a chamois in the Alps. But 
the record fell—a mile in 39 2/5 seconds, a pace of 92 
miles an hour. 

After that Henry did a bit more racing, driving in a 
beach meet at Atlantic City, N. J., also doing some speed 
work on the Ormond beach in Florida. Then he slid out 
from behind the wheel of a racing car forever, to devote 
his whole attention to the more serious task of manu- 
facturing motor cars for the millions. 


Epiror’s Note: This is the thirty-fifth instalment of Chris 
Sinsabaugh’s memoirs. Next week the Ford story continues. 


Attracts 7,000; 
Orders at Peak 


FLINT.—Attendance at Buick, 
annual sales convention, concludes 
last week, ran 40 percent ahead 4 
the average of other convention; 
in recent years and set a new at. 
tendance mark for this pre-gp, 
nouncement season event, Ww. F 
Hufstader, general sales manage, 
of Buick, announced Saturday, 

By the close of the 10-day even; 
last Wednesday more than 7,4) 
dealers and their staffs, 4. 
companied by business leader 
from every state in the Union, hai 
registered for the convention pry, 
gram, special car exhibits ap 
merchandising discussions, Hy, 
stader said. 


Dealers reported retail orders ¢, 
hand for 1940 models totaling ; 
excess of $15,000,000, Hufstade: 
said—cars bought “sight unsee, 
and with no intimation or guaran 
tee of 1940 prices. This igs ty 
heaviest bank of retail order; 
booked in advance of announy 
ment in the recent history 
Buick and reflects a firming of th, 
retail market, Hufstader point. 
out. 

“Dealers from all sections hey 
for the convention told us that th, 
retail market appears to be look. 
ing up,” Hufstader said. “They rp. 
ported a better outlook since mi 
year. They felt that the heavie 
autumn manufacturing schedule i 
the “history of Buick was wise) 
set up in view of the anticipate 
| demand for 1940 models.” 


| Field sales organization me 
| were brought in according to 
| predetermined schedule for a tw 

day program staged by factory o 
ficials. Each day a different groy 
arrived, until all zones and deale 
ships east of the Rockies had be 
represented. 

This program is to be repeated 
by factory officials on Sept. 7 
Los Angeles for the West Coa: 
Buick organization. 


Buick Conclave 


First Flint convention activitid 
got under way Aug. 14 and a co 
tinuous series of events have 
held daily since that date. 

Last Thursday 700 supplie 
were entertained at luncheon 
President Harlow H. Curtice 
given a _ special preview of 
cars. A_ similar event was h 
Thursday evening for Flint cir 





leaders. On Friday “Buick Day o 


was observed by the General 
tors Men’s club, and Saturday 
Sunday open house was held { 


residents of Flint. i 


Boston to Repla 
Annual Show Wi 
Open House We 
| 


BOSTON —After 38 years | 
successive automobile shows, © 
Boston Automobile Dealers As 
is considering a plan to stage © 
“open house” week in their shi 
rooms Oct. 15-21. They feel 
with so many new cars on e 
streets before show time, attel 
ance at an automobile exhibit! 
will not be large enough to 
enough money to meet the & 
pense. 

The plan this year will be & 
terned on the annual Washingt” 
Birthday open house display, 
for more than 20 years has ® 
one of the most successful eve’ 
in Boston automotive history. 
mittees will be appointed 
Labor Day and the nctivities ° 
be speeded up until Oct. 15. 

Dealers are now notifying » 
tories requesting co-operation 
the way of advertising, new ™ 
ing pictures, etc. They will # 
rate showrooms and provide | 
background that will make 
places attractive. As nearly all § 
dealers are located on both 
of one avenue it will be easy) 
motorists to make a tour of 7 
district day or night. 


Changes Name 


MUSKEGON, Mich. —FitzJohe 5 
Co. has recently changed its ¢ c 
name to FitzJohn Coach Co. ; 

er to indicate more clearly ,. 
character of the company’s uilt | 
Formerly, the company vt yt és 
motor bus bodies, but in rece a 
it has engineered and devel? 
line of complete motor coaches, | 
it markets under its own nam 
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By 
C. Callahan 


executive |competition as the énly real an- 


committee of the National Au-|swer to prices of both new and 


‘io Dealers Assn. met last 
—— with officials of the 
chrysler Corp. in the second of a 
series of trade meetings between 
manufacturers and the NADA. 
The first meeting was held almost 
a month ago with Alfred P. Sloan 
ir, chairman of General Motors. 
While poth sides expressed satis- 
faction with the latest session, lit- 
tle in the way of concrete develop- 
ment was reported. This, of course, 
was in line with the general pur- 

se of the meetings, which are 
designed to permit a free and 
frank discussion of mutual prob- 
jems without binding one side or 
the other with agreements of any 
sort. 

* * a 

Despite the several-hour dis- 
cussion last Monday, there seems 
still to be some misunderstand- 
ing between the two groups over 
the question of price stabiliza- 
tion. From the factory angle, it 
is understood that a movement 
in this direction would be a 
movement toward price - fixing 
which car makers as a_ whole 
have been consistently anzious 
to avoid. From the NADA side, 
however, their view is that price 
stabilization means price-main- 
tenance rather than price-fixing. 
That is, the NADA interpreta- 
tion of price stabilization is that 
any manufacturer may establish 
any price for his products that 
he may desire to establish. Un- 
der the fair trade laws in 44 
states, NADA points out, he can 
insist that his dealers adhere to 
established prices. Price-fixing, 
NADA says, would be a move- 
ment on the part of all manufac- 
turers as a group to fix the price 
of all automobiles at one level, 
which they agree would be nei- 
ther in public interest, nor fair 
to dealers or manufacturers. 

* * * 


Of course, in the automotive in- 
dustry the problem of price-main- 
tenance is not so simple as it is in 
industries which are not faced 
with the establishment of turn-in 
values for goods accepted as part 
payment for new goods. This com- 
plicates the problem from the 
manufacturers’ point of view. Any 
effort to establish used car values 
on the part of the manufacturers 
would in all probability, to be ef- 
fective, require concerted action 
by the industry as a whole. Such 
action the manufacturers feel 
would be a form of price-fixing so 
far as used cars are concerned, 
which could eventually lead to 


some form of political or govern- 
They hold for free 


ment control. 


used cars. 
* * a 


In this connection, however, I 
am inclined to cast my vote witn 
NADA that manufacturer co-op- 
eration in the maintenance of 
the prices of their new cars is 
needed as a means of ending 
present chaotic conditions in re- 
tailing. With the price of the 
new car established and main- 
tained, it is then up to the dealer 
to keep his used car allowances 
in line in order that he may 
realize a profit from his opera- 
tions in new cars. For instance, 
according to R. C. Jones, presi- 
dent of the Pennsylvania Auto- 
motive Assn., a survey made 
some months ago in Philadelphia 
revealed a very serious packing 
situation. Jones reported to the 
annual meeting of PAA last May 
that a checkup of 30 dealers who 
were “shopped” in Philadelphia 
on an identical deal, on the same 
make new car, with the same 
balance in each case, all but two 
had added some hidden pack in 
the finance charge. These packs 
ranged from $12 to $74, in addi- 
tion to the legitimate finance 
charge. In other words, the deal 
in question, which should have 
carried a charge of $72 for 18 
months, was put through by one 
dealer at a charge of $146.58. 


* * * 


Operations of this sort can lead 
only to serious public reactions 
when the facts become known— 
and the public is not likely to take 
the time to separate the sheep 
from the goats. Dealers, on the 
other hand, operate much in the 
dark for the simple reason that 
they cannot tell how much a com- 
petitor has hidden in a pack when 
he out-bids on a used car. The 
answer, which would seem appro- 
priate in this case, is that dealers 
return to the old school of rugged 
individualism and make their own 
deals only on a basis which will 
return them a profit—barring pure 
misjudgment on their part. But 
this is not so simple. One com- 
pany in the industry, which re- 
sorted to a plan along these lines 
in several key centers this spring, 
suddenly found its sales falling 
into a bad ratio to those of its 
competition. One high executive 
in the selling end of the industry 
told me recently that when this 
occurs among dealerships and a 
dealer's sales fall below the na- 
tional percentage of price or 
weight class, there is nothing left 
for the factory to do but put the 
bee on him to get his sales in line. 
On this basis, then, the dealer who 





DE SOTO’: ’ : i line. : 
lak Le a as hitting the line this month in secret 


“backs” of the De Soto factory 


Here are the four hard-hitting 


Practice sessions with De Soto dealers, salesmen and service managers through- 


out the country in preparation 
to right are Karl H. Bronson, 


and 


PLYMOUTH DEALERS .preview 1940 car. A. 


Se rysler Corp., left, presided at the 


merely 


the starting whistle of the 1910 season. Left 
th ad of advertising and merchandising; L. G. 
Peed, vice-president in charge of sales; J. B. Wagstaff, general sales manager, 
R. M. Rowland, assistant general sales manager. 





vanDerZee, vice-president of 


preview of 190 Plymouth models in 


reesonie Temple, Detroit, last week, when 1,800 Plymouth dealers and salesmen 
rom Michigan and Indiana saw next year’s cars. 

v Zeder, right, and Carl Breer, center, Chrysler Corp. engineers, are not 
new models but ‘a different kind of automobile. 


The 1910 cars, according to 


endeavors to operate on a sound 
basis at the expense of volume 
may find himself in difficulties 
from another direction. 


Now this same executive told me 
that he felt that fewer new cars 
would be sold if allowances for 
used cars were lower. I agree that 
this is true and also agree that 
volume is essential in the main- 
tenance of our present low car 
prices. The picture as I see it at 
present is, however, that over the 
whole buyers are not getting 
higher average allowances for the 
used cars than they would get un- 
der a little less chaotic selling con- 
ditions. At present we have the 
few really wild-traders who over- 
allow excessively and pack accord- 
ingly. Then we have the medium 
group who are not too badly out 
of line, and another fringe of 
ultra-conservatives who cut down 
the average allowance built up by 
the wild-traders. The stabilization 
of prices for new cars would prob- 
ably temper the operations of the 
wild-traders and pour a little more 
confidence into the ultra-conserva- 
tives. Over the whole, the buyer 
would lose nothing and the market 
would suffer little, but dealings as 
a whole would be more out in the 
open and competition no less keen 
but a great deal cleaner. 

* * * 

This was proved in Philadel- 
phia where an _  anti-packing 
campaign was started in July 
under the jurisdiction of the 
Better Business Bureau. The 
Bureau on Aug. 23 announced 
that packing in that city was 
now at a new low point and 
sales have shown no appreciable 
effect. In _ fact, Philadelphia 
showed less decline in sales for 
August than was shown in other 
leading centers. 

* * * 

So much for price-fixing as 
against price-maintenance. I feel 
that price-fixing would, as many 
rianufacturers agree, be detri- 
mental for the industry, as a 
whole, and for the consumer. It 
would tend to discourage initiative 
both among makers and sellers. 
Price-maintenance, on the other 
hand, could possibly do much to 
stabilize selling within the indus- 
try, to the protection of both deal- 
ers and buyers. I think factories 
can well co-operate with dealers to 
that end. General Motors, as al- 
ready noted in this column, is for- 
mulating plans in this direction, 
which have not been completed or 
approved as yet. The general idea 
would be, however, to require that 
dealers post in their showrooms 
complete delivered prices with any 
basic carrying charges for financ- 
ing as worked out by GMAC. This 
would definitely establish a ceiling 
on prices, and dealers who sstill 
persisted in wild-trading would be 
damaging themselves more than 
their competitors. 


Plymouth 


(Continued from Page 1) 

parent to the eye, but exact speci- 
fications are withheld until formal 
announcement later this month. 
New body styles are shown at the 
preview with and without running 
boards, and steering post gearshift 
now appears as standard equip- 
ment on “Roadking”’ models as 
well as de luxe. 

Much more important than these 
visible changes, furthermore, are 
the latest engineering improve- 
ments for still greater riding com- 
fort for the modern car, officials 
said here. 

“We have not made changes for 
the sake of change,” KeHer said. 
“We have fundamentally improved 
the automobile as a modern means 
of individual transportation. I be- 
lieve that in our next year’s mod- 
els is combined more of the accu- 
mulated results of our engineers’ 
achievements over the years than 
ever before.” 

Complete details of the 1940 
Plymouth and first photographs of 
the new car, as well as prices es- 
tablished for both the “Roadking’” 
and deluxe lines, will be released 
within the next few weeks. 

After the Michigan preview, for- 
mal introduction of the new Plym- 
outh is planned through advertise- 
ments in more than 1,600 U. S. 
newspapers, simultaneous with a 
complete display of the 1940 mod- 
els by all Plymouth dealers 
throughout the country. 








Sparks » 









Chris 
Sinsabaugh 


(Continued from Page 1) 


Dodges in one day, stored ‘em in 
Billy Sunday’s tabernacle here in 
Detroit, and sold ’em all.” 

The other Tom—(Walker)—told 
me that after the declaration of 
war in 1914, retail business with 
him picked up _ noticeably and 
continued thataway throughout the 
combatting, even after we got into 
it. While American factories were 
turning out munitions and shoving 
the manufacture of automobiles 
into the background, there natur- 
ally came a shortage of new auto- 
mobiles, which produced a wait- 
ing list. Dealers could pick and 
choose their deals and everyone 
was happy. Business never was 
read bad, even when we got into 
the row over there. 

All of which is given as con- 
tributory evidence as to what 
might happen this time. 


* * * 


“BUSINESS AS USUAL,” there- 
fore applies to the present auto- 
mobile situation in this country. 
All but a couple of manufacturers 
are in high-speed production, 
readying up for the national show 
which is within gunshot of us 
right now—only six weeks away— 
and 1940 is in the air. Only two 
previews are left on the schedule 
of the Paul Prys—Oldsmobile on 
Sept. 11, and the Ford products, 
which are expected to be shown to 
the press later on in the month, 
although no definite date has been 
set. 

* * * 

AS I LOOK back over my pre- 
viewing activities, I sorta feel that 
I really didn’t do justice to Pon- 
tiac, which came along when I was 
hurrying to get the column into 
the hands of Our Own Bill Calla- 
han, who was closing the paper. I 
had wanted to tell more about 
what Don Bathrick, new on the 
previewing job as general sales 
manager, had to say about 1940. 

“To best explain to you our po- 
sition and what we are trying to 
do, I will take a minute to outline 
the entire market potentialities,” 
Don said: “Sixty percent of the en- 
tire automobile market is in the 
price range of the so-called ‘All- 
Three’ price class. Thirty percent 
is covered by the so-called lower 
medium price class. Ten percent 
by the so-called high price class. 

“In 1939 we expanded our mar- 
ket by introducing the deluxe 115 
six—which enabled us to enter the 
60 percent ‘all-three’ market with 
the following results: Deluxe 115 
Six, 3742% of our volume; Deluxe 
120 Six, 3744% of our volume; De- 
luxe 120 Eight, 25% of our volume. 

“To maintain our position in the 
lower medium price class, which is 
as I have stated, responsible for 
37% percent of our volume, our 
deluxe six and eight again has 
been elected because of its wide 
acceptance, to run another year 
with improvements in body, chassis 
and engine. 

“To further encroach upon the 
‘all-three’ mass market, Pontiac is 
in a far more formidable position 
in 1940 with a new six... 117 inch 


wheelbase which, without question, 
will, I think, establish a new high 
standard of value for the entire 
low-price field. 

* * * 

“IN ADDITION, Pontiac has 
again expanded its market by in- 
troducing for 1940, a new and ultra 
modern Luxury Eight to meet the 
demands of those who want Pon- 
tiac performance and depend- 
ability in combination with the 
roomy luxury found only in the 
best that the industry produces. 


“Therefore you can see that we 
blanket the entire market. The 60 
percent lower price market with 
our new six; the 30 percent lower 
medium market with our Deluxe 
Six and Eight; the 10 percent high 
price market with our Luxury 
Eight.” 

* * * 

AS “AUTHOR” of “Who, Me?” 
I am regretting that when I wrote 
the story of the Vanderbilt Cup 
road races in the Saga of Aug. 7 
and 14 I had not heard from Bill 
Hughson, of San Francisco, who 
was the sparkplug of the Panama- 
Pacific race meet of 1915, won by 
Dario Resta, the Englishman, in 
a French Peugeot, who also cap- 
tured the Grand Prize. This was 
the last running of the Vanderbilt 
and deserved better treatment at 
my hands. So now, as conductor 
of “Sparks,” I am supplementing 
the “Who, Me?” story by quoting 
from a recent letter from Hugh- 
son, who also sends priceless pic- 
tures of the great classic. 

Hughson it was who got the 
Vanderbilt for the exposition, 
aided by the famous Starter Fred 
Wagner, and he tells me some in- 
side facts about the troubles ex- 
perienced by the promoters be- 
cause of the weather. The Vander- 
bilt and the Grand Prize were run 
at the same meet, the latter on 
Feb. 27 and the big event on Mar. 
6. The course was laid out inside 
the exposition grounds, part dirt 
surface and part boards. A few 
days prior to the Grand Prize it 
started to rain. The dirt part of 
the course was a sea of water and 
at someone’s suggestion Hughson 
and his helpers tried drying it 
with burning oil. Bill stayed up 
two nights doing this and turned 
the trick, only to have more rain. 
Then the mile dirt section of the 
course was boarded over. It wasn’t 
long before the boards were afloat 
as the Grand Prize was being run, 
water and mud spurting up in 
geysers through the cracks, caus- 
ing plenty of skidding. 

“It cost $117,357.19 to run the 
meet, of which amount we sal- 
vaged $56,949.50 from the sale of 
grandstand seats. The attendance 
at the Grand Prize was 88,802 and 
at the Vanderbilt 135,673.” 


Car Fires 11% 


NEW YORK.—Fred Shepperd. man- 
ager of the International Assn. of 
Fire Chiefs, has made public the re- 
sults of a survey among 426 cities in 
all population groups, showing that 


11.53 percent of all legitimate alarms 
were for car fires. 





FINIS FOR Vanderbilt Cup: 


Shown from left to right, Bill Hughson of San 


Francisco, who promoted the Panama-Pacific road races in 1915; the Vanderbilt 
trophy and, right, Dario Resta, winner of the last race for the trophy. 




















FLEXIBILITY IS ASSURED BY 
BENDIX HYDRAULIC ACTUATION 


A captive hydraulic circuit, connecting control 
levers to an actuating unit of the type illustrated 
(many other types available), provides instantly 
responsive, noiseless, low-friction remote control. 
This is essentially identical in principle to the 
modern hydraulic brake faithfully performing on 
so many millions of motor vehicles. Bendix Hy- 
draulic Actuation offers infinite possibilities in 
control layout. 


Bendix 


Remote or direct ---straight- 
line or devious---through 
dash or frame members or out 
in the clear--- give thought 
to hydraulics, and— 


Bendix 


Much of your best passenger-car engineering work must be smartly hidden 
these days—no more out-in-the-open levers, linkages, rods, cranks and other 
mechanisms such as our older cars once showed so proudly. And more and 
more, these controls, instead of being located as they used to be, at the handi- 
est construction point, must be moved and changed in form for utmost driv- 





ing convenience. In truck and bus engineering, the cab-over-engine and 
rear-engine designs entail a whole train of control problems that are de- 
manding better solution. 

So, to automotive engineers whose imaginations are fertile and active, all 
this would seem to point inevitably to hydraulic actuation for scores of con- 
trol functions heretofore served by mechanical linkage . . . because: 


HYDRAULIC ACTUATION may be led to the precise point needed, without com- 
plicated geometry. 


HYDRAULIC ACTUATION may be led through dash or through frame members, 
without concern for any of the factors which limit the location of mechan- 
ical linkage. 


HYDRAULIC ACTUATION, being utterly silent, entails no precautions such as 
providing springs, rubber, or other devices for take-up of play. 


HYDRAULIC ACTUATION, obviously, requires no lubrication. Its service needs 
are infrequent, simple and universally understood. 


HYDRAULIC ACTUATION, employing incompressible liquid, is positive, in- 
volves no play, cannot wear loose. 


HYDRAULIC ACTUATION, already universally favorite in the marine control field 
(where each installation is of virtually custom design), is in no sense exper- 
imental—there are years of thorough satisfaction back of it. 


Bendix research and the already large number of fully developed Bendix 
Hydraulic Control units, can vastly simplify your control layout problems... 
and save you time and money. May we prove this to you? Call Bendix! 


BENDIX PRODUCTS DIVISION 
of BENDIX AVIATION CORPORATION, 401 Bendix Drive, South Bend, Ind. 


Hf ydraulic Control Units 
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